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1. INTRODUCTION 

Entrepreneurship is a human universal. All over the world, and throughout history, people have created 
businesses. Yet, although women make up more than 50 percent of the world population, they own and 
manage significantly fewer businesses than men. 
 
The concept of entrepreneurship derives from the French word “entre” which means “between” and 
pendre meaning “to take” (Barringer & Ireland, 2016). The word was initially utilized to describe people 
who assumed the risk between buyers and sellers or who endeavoured to  start a new venture (Tyszka, 
Ceislie, Domurat & Macko, 2011). 
 
Around the globe, entrepreneurship is growing in popularity. About two-thirds of the world sees 
entrepreneurship as a good career choice and almost three-quarters of the world attribute a high status to 
successful entrepreneurs.  Entrepreneurs have become valuable to society because of the benefits starting 
a new business can offer to the business owner, the employees, the consumers, and the economy. 
Entrepreneurship starts and accelerates economic growth as it creates new jobs, stimulates 
competitiveness, and establishes new sources of productivity. It provides motivation for change and 
progress at the personal and national level.  

Entrepreneurs innovate new ways to develop and apply goods and services demanded by society. New 
businesses sprout up when there are market failures and by filling the gap, that business benefits the entire 
community.   

When enterprises take on a more socially impactful purpose they can provide job opportunities to those 
who were at an employment disadvantage and provide aid to the more neglected needs of society. 
Socially-driven enterprises can even influence national social-policy changes.  A nation that has a strong 
presence of entrepreneurship with few barriers to enter and exit reflects positively on that country’s 
financial system. 

Women entrepreneurship presents several distinctive characteristics that differentiate it from men 
entrepreneurship. But variations exist also across women entrepreneurs in various countries, and between 
women who are involved in entrepreneurship and those who are not. Overall, the explanation for the 
behavior of women entrepreneurs and its distinctiveness is complex and multifaceted. Evidence to date 
suggests that reasons contributing to explaining these differences include demographic and socio-economic 
variables, subjective perceptions, and cultural factors and institutions, and that such differences have 
significant implications at the macro-economic level. Studying female entrepreneurship allows researchers 
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to ask questions that shed light on the linkages between entrepreneurship and wealth creation, 
employment choices and cognition, human capital accumulation and labor market structure, employment 
choice and family dynamics, business creation and peace, and many others. From a scientific point of view, 
the study of female entrepreneurship as a distinct area of inquiry informs us not only about women 
behavior, but also about entrepreneurial and human behaviors in general. All over the world, female 
entrepreneurship has become an important component of academic and policy conversations around 
entrepreneurship.  

Women’s economic empowerment is a cornerstone of the 2030 Agenda for Sustainable Development. The 
2016 Report of the United Nations Secretary-General’s High-Level Panel on Women’s Economic 
Empowerment provides strong evidence that women are lagging behind men in terms of the number of 
female business owners, the size of women-owned businesses, and their access to economic resources. 

The importance of female entrepreneurship for economic development is widely recognized. Numerous 
studies demonstrate the positive impact of female entrepreneurs on economic growth and development, 
as well as sustainable and durable peace (Cuberes and Teignier 2014; Fetsch, Jackson, and Wiens 2015; 
Lewis et al. 2014; Woetzel et al. 2015). Moreover, economies characterized by high levels of female 
entrepreneurial activity are more resilient to financial crises and experience economic slowdowns less 
frequently (Global Entrepreneurship Research Association 2017, 29). 

Despite different methodologies, these studies find significant socioeconomic benefits of female 
entrepreneurship. According to Woetzel et al. (2015), a “full-potential” scenario—in which women 
participate in the economy identically to men— would contribute as much as $28 trillion, or 26 percent, to 
annual global GDP by 2025. 

Female entrepreneurs1: Even though there are more women than men in Europe, female entrepreneurs 
represent only a third of the self-employed in the EU. There are some additional factors (such as reconciling 
business and family) that make entrepreneurship a less attractive option for them than for men. 

Current situation of female entrepreneurs in the EU: women constitute 52% of the total 
European population but only 34.4% of the EU self-employed and 30% of start-up entrepreneurs 

female creativity and entrepreneurial potential are an under-exploited source of economic growth and 
jobs that should be further developed 

Main Chellanges faced by female entrepreneurs: When establishing and running a business, women face 
challenges such as: 

 access to finance; 
 access to information; 
 training; 
 access to networks for business purposes; 
 reconciling business and family concerns. 

 

1 https://ec.europa.eu/growth/smes/promoting-entrepreneurship/we-work-for/women_en 
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2. PROJECT ABSTRACT 

The existing conflict between work, maternity, family and new mother’s poor treatment in workplaces 
prevent more than 650, 000 mothers from applying for a new job or coming back to their previous 
occupation after a maternity leave. 
Furthermore the current financial crisis made new mothers’ job occupation worse than before. The 
percentage of unemployed mothers is increasing more and more, many studies say. 
In particular in South Italy, Turkey and Spain women often feel forced to leave their jobs when pregnant to 
take care of family and future new born, usually due to a lack of public caring centres for young kids or high 
rate of the exiting private ones. This leads to a physical and emotional ‘isolation’ from the workmarket. 
Coming back to routine with upskilled competitors or applying for a new job as a mommy seem just a 
fantasy. Failing is around the corner and questions such as ‘What’s reason 
you haven’t been working for so long?’ done by a recruiter in a potential job interview become women’s 
worse unanswered nightmare. 
 
According to final reports of OECD, Turkey faces some clear challenges is labour market inclusiveness: The 
employment gap between prime-age men and disadvantaged groups (including mothers, youth non-
natives, older workers and disabled people) is the highest in the OECD (47.5%). 
 
After maternity leave only 30% of women comes back to work. The postpartum period involves the mother 
many changes, both emotionally and physically, while learning how to deal with all the changes and 
adjustments required with becoming a new mother. In this crucial moment women are alone, without a 
practical healthcare support guide. 
When ready to come back to work, women sometimes look for a part-time job in favor of a full timed one, 
but not because this is what they really want but because they are forced to abandon the idea of a full time 
job due to a non-supportive working and social system around them. 
Being a mother in Italy means taking the risk of unemployment 8 times more than in any other European 
Country. This risk goes down in UK and German the most, where fair women welfare policies are put into 
practice. 
Some EU mothers occupation ranks: Island takes the first place, then all the Scandinavian Countries. 
Italy gets the 69th place (the last one among all European Countries). 
In particular in Italy and Turkey occupational rate goes down for all women aged 15-49, especially for 
women who live with their family of origin, single mothers or wives with or without children. 
 
Furthermore a crucial part in this issue is played by men: there is a gender inequality both in domestic life 
and in the workplace. An unequal involvement in household chores between men and women is a matter 
of fact and it is associated with an increased gender gap in workplace for women and men. 
Women who need to take care of the house and children without a practical help by their partner have to 
cope more and more with unemployment. 
Sources: World Economic Forum annual report on Global Gender Gap. 
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OBJECTIVES 
GENERAL: fill the working gender gap and promote the reentry of women and new-mommies in workplaces 
SPECIFIC: 

1. Create an entrepreneurship aptitude among women; 
2. Reassess and Act on Cross Competences (REACT) – boost interpersonal competences to build a 

fertile network among women. 
 
TARGET: Women forced to leave out jobs for or after maternity due to a non-supportive working and social 
system around them. 
In concrete REACT wants to create a set of simple and user friendly fiches for women in Europe, to 
empower them in using new Innovative tools to encourage their return to the labour market. 
 
 
REACT is structured along 3 Intellectual Outputs, aimed at designing, developing and testing innovative 
training courses tailored on specific needs of Women.  
 
The Intellectual Outputs are the following: 
  

o IO1 REACT E-LEARNING PLATFORM; 

o IO2 Gender Impact Assesment - Studies / analysis – Questionnaire development 
and survey implementation; 

o IO3: Training Solutions: Creation of contents on entrepreneurship aptitude, tools etc. 
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3. INTRODUCTION INTELLECTUAL OUTPUT 2: METHODOLOGY 

reACT project develops innovative contents, paths and new web tools for women in order to foster woman 
attitude to entrepreneurship and promote Soft Skills. 

IO2 consists in a series of analyses and surveys that aim to clarify the state of the art of Gender Gap 
employment and women entrepreneurship. 

All of the data collected are edited and made available in this online open-source final publication. 

Study Objective 

The IO2 foresees the carrying out of a Scientific Research relevant to: 

 improve the design and the planning of the policy under consideration, in order to prevent a 
negative; 

 impact on gender equality and to strengthen gender equality through better designed, 
transformative legislation and policies; 

 measuring the degree of Knowledge and attitude of women in the field of entrepreneurship in 
order to identify the contents (training solutions) that will be developed in IO3. 

 

In IO2 a deeper analysis is envisioned to well address activities and contents developed under IO3: such 
analysis will be composed by both primary and secondary researches to obtain a complete understanding 
of the current situation and the desired one (causal research through primary data). The comparison of the 
two analysis identifies the existing differences. The gap analysis between these two situations will lead to 
define activities and priorities in order to achieve the desired objectives. This must be considered a 
preparatory step to obtain a clearer vision of contents that need to be developed and implemented under 
IO3. 

Methodology for Data Collection 
Data collection is a process of collecting information from all the relevant sources to find answers to the 
research problem, test the hypothesis and evaluate the outcomes. 

Data collection methods will be divided into two categories:  

● secondary methods of data collection  (Desk Research); 
● primary methods of data collection (Primary Research). 

 

Secondary Data Collection 

What does ‘secondary data collection’ mean? 
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For each country, partners created an updated short report based on existing data regarding actions taken 
to tackle the issue of Women Entrepreneurship in their homeland. 

Define literature and other sources for secondary research / Identification of comparable scientific and 
policy documents: each of the partners carried out secondary desk research to identify documents that 
may provide useful insight in the identification of specific training and capacity gaps in the gender gap 
unemployment, micro-entrepreneurship sector connected, both at Local and National levels in their 
respective countries.  The distribution of labour in terms of geographical scope is that each partner covers 
their respective country. 

 
This analysis consists in collecting existing documents, reports, articles from literature, strategic and official 
documents, phenomenological analysis already studied in similar researches based on the project Topic. 

All partners re-performed an updated desk research in order to:  

 extrapolate from the most relevant existing literature, policy papers, analysis and diagnostics on 
social entrepreneurship, skill sets and needs, capacity building needs, etc to ensure coherence in 
the capacity gap assessment; 

 Collect Best Practices: capturing best cases and lessons learned from real life case scenarios in 
woman entrepreneurship field; 

 Collect Case Studies: practical troubleshooting examples of women entrepreneurship; 
 Phenomenology analysis already studied in similar researches on the topic as well as the skills, 

needs, and actions necessary to tackle the issue. 
 

Each partner prepared a Country report. All the literature resources is been consolidated in this one single 
document that constitute the digital library of the reACT project and will also be referenced to on the OER 
Platform of the project and become part of the knowledge base of the project and OER portal https://react-
training.eu/.  

Primary Data Collection 

In the “Primary Data Collection”, data is collected by the surveyor itself which technically represents the 
direct data collection. 

The questionnaire is a streamlined set of questions closed-ended and multiple choice questions to guide 
respondents in answering questions pertaining to their views and perception about the specific training 
needs of Entrepreneurship and attitude.  

All the partners carried out a questionnaire based on the needs analysis already realized in the planning 
phase to involve Women.  

Total number of women for sampling is been 279. 

Sample target profile: 

● women faceing problems in Finding Jobs or entrepreneurs women; 
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● European citizens; 
 
Priority: Women forced to leave out jobs for or after maternity due to a non-supportive working and social 
system around them; 
 

Dissemination means: 
Respondents have been Involved through various channels: e-mail and others (institutional 
communications, newsletters, forms, Internet / website / social media, associations, seminars, training, 
face2face meeting etc. ) 

 

Tool for data collection:  

Google sheet: each organization translated the questionnaire in its own language respecting the same 
order and framework. 

The collected data has been systematized in this FINAL IO2 REPORT that validate the assumptions made in 
the initial analysis, update the secondary assessment made at preparation. 

 

Result: 

The combination of primary and secondary research allow the partnership to investigate at European level 
the training actions to prevent the phenomenon and create innovative tools (IO3) in order to encourage 
the creation of Entrepreneurship attitude, soft skills and new entrepreneurship initiative promoted by 
women. 
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4. FEMALE ENTREPRENEURSHIP IN EUROPE, AN OVERVIEW 

General situation in Europe: Women Entrepreneurship and gender gap 
The term “women entrepreneur” deals with that section of the female population who venture out into 
industrial activities i.e. manufacturing, assembling, job works, repairs/servicing and other businesses. 

Gender equality still remains an open issue across the European continent and an unsolved problem. We 
are far from achieving equality, particularly in areas such as labour market participation, economic 
independence, wages and pensions, equality in leadership positions, fight against gender and gender 
violence equality in external action. 

In 2015, women outperformed men in the European Union about 12 million people (from 260.2 million 
women to 248.2 million men, Eurostat, 2016). This kind of a population gap is observed in all EU Member 
States except Malta and Luxembourg, where there is the number of men and women roughly equal2. 

While there has been a sharp increase in the female labour market participation in the past 50 years, 
women are even less likely to do so be active compared to men. At European Union level in 2015, 78.3% of 
men was active in the labour market, while only 66.8% of women they were. This gap, however, varies 
substantially between them EU member states. The gap was the largest in Malta (27 percentage points, 
p.p.), Italy (20 p.p.) and Romania (18.6 p.p.), but it was practically nonexistent in Finland (2.8 p.p.), 
Lithuania (3.3 p.p.) and Sweden (3.6 p.p.). It should therefore come as no surprise that women are fewer 
too probably involved in entrepreneurship, for example. In 2015, women were half as likely as men in 
Europe Self-employed union (9.9% against 17.8%). 

This the report is valid in most EU member states. The gender gap in the percentage of men and women 
who worked on their own was the smallest in Luxembourg, the Netherlands, Lithuania, Austria, Cyprus and 
Greece. The gap was the largest in Ireland and Malta, where men were about three times more likely 
compared to self-employed women. 

This demonstration of how the theme is perceived as not very homogeneous within the continent and that 
there is a need to have similar quality standards between the countries of the Union. 

Information and official data about Women Entrepreneurship and gender gap in Europe 
The entrepreneurial activities of women are also quantitatively lower than those of men. Also in 2015, the 
entrepreneurial activities of women plowed approximately half of those of men, as better clarified in figure 
1: 

Figure 1. Self-employment rates, 2015 The share of self-employment among the employed aged 15 to 64 

 

2 https://op.europa.eu/en/publication-detail/-/publication/a50f1af1-e470-11e7-9749-01aa75ed71a1/language-en 
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Self-employment is one of the measures used in economic analysis to proxy entrepreneurial activity. In 
labour force surveys, self-employed are defined as those persons who own and work in their own business, 
as employers or own-account workers, unless they are also in paid employment which is their main activity, 
in that case they are considered to be employees3. 

One well-known entrepreneurship survey, conducted by a consortium of academic institutions and 
consulting companies, is the Global Entrepreneurship Monitor. This survey asks people about whether they 
have taken steps to launch a business, whether they own and operate a “new” business (i.e. up to 42 
months old), whether they own an “established” business (i.e. more than 42 months old) or whether they 
have closed down a business. This can provide useful information about the gender gap in the proportion 
of women and men who are entrepreneurs.  

Similarly, women are also less likely than men to be involved in starting businesses. Over the period 2010-
14, 2% of women in the European Union indicated that they own and operate a “new” business compared 
with nearly 4% of men. As with the self-employment rate, there is substantial variation across EU Member  

States in terms of the size of the gender gap. Women, however, were less likely than men to be new 
business owners in all EU countries. 

Figure 2: Proportion of women (18-64 years old) that owns and manages a business that is less than 42 
months old 

 

3 http://ec.europa.eu/eurostat/statistics-explained/index.php/Glossary:Self-employed  



 

12 

 

 

 

Policies and job measures about Women Entrepreneurship and gender gap 
The effects of the 2009 crisis can still be seen on the European Union: unemployment has reached 
unbearable levels for men and women in too many countries. However, through the EU, more and more 
women are economically active. Female employment has reached the highest level ever recorded (64%) 
inches 2014, while male employment (75%) has not yet recovered the pre-crisis level4.  

As a result, more and more families depend financially on women's work. Women have made their way 
into decision-making positions in many spheres of life and although they still are they represent only 21% of 
the directors of the major listed companies for example, this constitutes a significant (nine percentage 
points) improvement over the past years. The most substantial improvement was found in the countries 
that introduced the legislation measures. Gender balance in politics has also improved, but at a slower 
pace: the percentage of women in national parliaments and governments have steadily increased from 22% 
and 21% respectively at the end of 2004 to 29% and 27% in 2015. Gender disparities in decision-making 
bodies in research organizations have also been reduced: the percentage of female heads of institutions 
increased in 15 of the 20 EU countries for which 2010 and 2014 data were available. 

Attitudes towards equality are evolving, but today's younger generations are not immune to gender 
stereotypes and disparities. Gender disparities in education persist - in terms of preferences for subjects of 
study, performance and patterns of participation.  

Guys, especially from disadvantaged backgrounds, dropping out of school more than girls and encountering 
much more difficulty in reading. There are more women will likely have a higher educational qualification 
but remains overrepresented in fields of study that are related to traditional female roles such as care-

 

4 https://ec.europa.eu/growth/smes/business-friendly-environment/small-business-act_en 
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related fields and are underrepresented in science, math, computer science, engineering and related 
careers.  

Consequently, inequality in professions it is taking on new forms rather than decreasing and, despite their 
investment in education, young women are still twice with the same probability that young people are 
economically inactive. Women also represent the largest untapped source of entrepreneurial potential, 
which represents only 29% of entrepreneurs. 

In terms of access to financial resources for the whole life cycle, gender equality remains very strong. 
Women (especially migrant women and women that they only have a dependent family) still generate a 
much lower percentage of income on the labour market than men. 

 Busy women, especially mothers, they are much more likely to work part-time and are paid on average 
16% less than men per working hour. As a consequence, the overall gender gap in active years reached 41% 
and leads to a very large gender gap in pensions, which now stands around 40%. 

 Older women are much more at risk of poverty and social exclusion than older men and no mitigating 
trends have been observed in recent years. Without new actions, women are likely to continue to be 
economically disadvantaged by motherhood throughout their career and in retirement, in particular due to 
an unequal sharing of responsibilities for care and domestic work (working women still dedicate two and a 
half years more to family and family duties than men). 

In its work program, the Commission reiterated its commitment to continue its work to promote equality 
between men and women. This means maintaining the focus of gender equality policy in the five existing 
priority thematic areas: 

o increase the participation of women in the labour market and the equal economic independence of 
women and men; 
 

o reduce gender pay, earnings and pension gaps and thus fight poverty among women; 
 

o promoting equality between women and men in the decision-making process; 
 

o fight gender-based violence and protect and support victims;  
 

o promoting gender equality and women's rights around the world. 

These priorities and key actions are better specified in the 'Strategic engagement for gender equality'5 
provided by the European Commission in 2019.  

This is a very important document because it immediately clarifies the importance of reducing the gender 
gap as a priority objective in compliance with Articles 2 and 3 of the TEU6 7. 

 

5 https://ec.europa.eu/info/sites/info/files/strategic_engagement_en.pdf 
6 Art. 2 TEU. 
7 Art. 3 TEU. 
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The first two thematic areas perfectly reflect, more than the others, the needs and requirements initially 
identified for the creation of the REACT project. 

On the one hand, we have an increase in the presence of women in the labour market and the creation of 
opportunities that make them economically independent, on the other hand the general reduction of their 
poverty rate directly linked to the assimilation of men's remuneration. 

In this regard, it is important to note that in 2017 the European Commission and the OECD share a single 
document called 'Policy Brief on Women's Entrepreneurship'8 which identifies in a very clear and elaborate 
way the problems of the gender gap and the gender gap pay as they are the result of a lower female 
presence in the entrepreneurship world. 

The state of the art of self-employment is one of the measures used in economic analysis to define 
entrepreneurial activity. In the employment investigation, self-employed workers are defined as the people 
who own and work in their own business, as employers or self-employed workers, unless they also have a 
paid job which is their main activity, in which case they are considered employees. 

At the same time also The Entrepreneurship 2020 Action Plan9 published by the European Commission, it 
dedicates a paragraph to both the gender gap in the field of entrepreneurship. 

It emphasizes the unexpressed potential and its social and economic effects due to the gender gap, 
especially by pointing the finger at the difficulty of accessing credit and financing to start a business and on 
the long-standing difficulty of managing, in perspective, business and family engagements. 

Already in this phase, the importance of establishing specific training courses emerges, with the creation of 
ambassadors and tutor figures of reference concerning entrepreneurship. 

The survey behind these reflections reveals exactly this and adds the importance of networking between 
women entrepreneurs: 

Figure 2: expand networks of women entrepreneurship ambassadors and mentors networks: 

 

8 https://www.oecd.org/cfe/smes/Policy-Brief-on-Women-s-Entrepreneurship.pdf 
9 http://ec.europa.eu/DocsRoom/documents/10378/attachments/1/translations 
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Figure 3: entrepreneurial training for women 

 

Another important problem noted is the equality of the rights of employed women and female 
entrepreneurs: 

Figure 4: Same maternity rights for women entrepreneurs as for employees 
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The European Union was determined to reach the target of 75% of men and women employed by 2020. It 
is now clear that it has been achieved and that it is also very far from doing so, in particular, due to the 
gender gap in employment, Coordinates will necessarily be needed to assist women's participation in the 
labour market. 

As already underlined, policies and the intervention of useful interventions will be necessary, above all to 
guarantee a balance between work and private life. 

It is also important to combine these policies with those already undertaken in areas related to the 
aforementioned: for example, it is necessary to combine these employment conditions with the Barcelona 
objectives for childcare, how to make them more ambitious and how to consider the hypothesis to extend 
them. Female entrepreneurship, gender equality in research and integration of migrant women in the 
labour market are further components of equal economic independence. 
 
Continuous actions to increase women's participation in the labour market and combine professional and 
family life, complemented by a new and broad initiative to face the challenges of the balance between 
professional and private life faced by working parents and caregivers (2016- 2019): 
 

• modernizing the current EU legal framework: ensuring better enforcement and, where appropriate, 
adapting legislation in the holiday sectors and flexible working arrangements, in consultation with 
the social partners, to ensure a better balance between professional life and private life for parents 
and people with care responsibilities; 

• define a broad policy framework in support of parental participation in the labour market and fairer 
use of holidays and flexible working arrangements, including the assessment of possible 
benchmarks, targeted use of EU financial instruments in support of States members and 
awareness; 
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• continue to monitor and support Member States in achieving the Barcelona childcare goals (every 
year); taking into account the results of a public consultation on the balance between professional 
and private life, taking into consideration the consultation of Member States and stakeholders on 
how to achieve Barcelona and aim for more ambitious goals and consider a more comprehensive 
approach, e.g. covering the care of other dependents, accessibility and quality; 

• support Member States in their efforts to increase women's participation in the labour market, 
close monitoring of national reform measures under the European Semester in line with the 
employment guidelines and issue of country-specific recommendations if necessary (annually); 

• further support businesses in their efforts to increase women's participation in the labour market 
by facilitating the platforms of the Charter of Diversity. 

The goal of reducing persistent gender pay, earnings and pension gaps, and therefore the inequality in 
access to financial resources for life is confirmed. 

This requires in particular a substantial reduction in inequality in economic sectors and professions, an 
increase in the overall paid working hours of women, awareness raising and effective implementation of 
legislation on equal pay. 

It also calls for policies and measures for those who face particular barriers to accessing the labour market, 
such as migrant women and single parents. Furthermore, the causes and consequences of the gender 
pension gap need to be addressed, as this constitutes an obstacle to the economic independence of older 
women when they face a higher risk of poverty than men. 

it is important to also report a series of generic measures deriving from other sources, such as the 
contributions of the information days on the topics, the reporting of specific associations etc. Here is a 
simplified list: 

• enhance wage transparency on the basis of the report to be prepared on Member States' measures 
to implement the Commission recommendation; 

• the effects of the recent jurisprudence of the European Court of Justice on the use of sex as an 
actuarial factor influencing the law; 

• pensions and private insurance contracts in the occupational pensions sector with the possible 
effect of preventing lower pensions for women on the basis of their higher average life expectancy; 

• sanctions to improve the deterrent effect of the prohibition of wage discrimination; 
• the efficient and effective functioning of equality bodies to facilitate access to justice for victims of 

discrimination; 
• ongoing support for Member States' efforts to ensure equal pay and address root causes of gender 

pay, earnings and pension gaps; use the European semester (annually); 
• cooperate with equality bodies and support businesses in efforts to ensure equal pay by facilitating 

the platforms of the Charter of Diversity (ongoing); 
• continue to celebrate the European day of equal pay with information activities at European level 

to be achieved in the Member States; raise awareness of the link between pay, earnings and 
pension rights in old age (every year); 

• promotion of gender equality at all levels and types of education, including in relation to the 
choices and careers of gender study subjects, use existing political cooperation tools and funding 
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tools, where appropriate, in line with the priorities set in the "Education and training framework 
2020" section; 

• continuous development of a full set of measures  to address the full range of causes of the gender 
gap in pensions in cooperation with Member States, including the indicator to measure and 
monitor it and measures to mitigate gender factors, e.g. as for the cure. 

 

Mapping of courses and similar projects about Women Entrepreneurship and gender gap 
Below is a list of some sections of courses already active in Europe relevant to female entrepreneurship and 
the gender gap: 

 On the WEGATE website, the gateway to female entrepreneurship, online courses on starting up 
entrepreneurial activity are collected from various providers: companies, associations, etc. that also 
offer operational support: 
https://wegate.eu/search?f[0]=field_cloud_tags%3A421 
 

 On the learning platform ‘Women Entrepreneurs’ are provided On the xxx learning platform, online 
courses for entrepreneurship start-up, management and access to credit: 
https://training.womenentrepreneurs.info/course/index.php?categoryid=12 
 

Examples of projects that have already addressed the issue of gender gap and female employability are 
proposed below.  

 Spiritus Movens: Women worldwide are empowered through the written word Etwinning - Spain, 
Italy, France, Turkey, Poland and Finland. Women worldwide are empowered through the written 
word. Etwinning, the community for schools in Europe, brings teachers and other staff together 
around projects like this one.  The output here is simply amazing – blogs, articles and research into 
the condition of women in societies across the planet – with excellent insight for next steps in 
policy, education and social programmes: https://twinspace.etwinning.net/2456/home 
 

 SheRuns: Active girls' lead –Sport: This landmark project spanning five continents and 35 countries 
seeks to reinforce the importance of health, empowerment and leadership in youth – particularly 
for young women.  From 12 -15 March, a series of events in cultural and tourist centres across 
Europe will celebrate the difference sport can make to learning, physical ability and leadership 
potential. Their goal? To change girls into community leaders through sport: http://sheruns.eu/ 
 

 GirlsTech: Eight countries share their knowledge: Strategic partnerships for VET - Netherlands, 
Slovenia, Romania, Estonia, United Kingdom, Spain, Portugal, Finland. To be able to compete 
worldwide, Europe needs to help women reach their potential in STEM-related fields.  This issue is 
addressed in Girlstech, a multinational Erasmus+ project in the field of Vocational Education & 
Training that uses peer learning to better understand how change to education and social 
infrastructure can bridge the gap for women in science: https://www.innotecs.eu/content/girlstech 
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 PRESS: Promoting European Social economy Strategies and social entrepreneurship for inclusion of 
disadvantaged women in labour market. Strategic Partnerships for VET - Hungary, Belgium, Spain, 
Portugal, Croatia and Italy: This Erasmus+ project in the field of Vocational Education & Training 
fights against poverty and social exclusion , particularly among Roma women. The project aimed to 
raise awareness and use of WISE – work integration social enterprises – to give concrete 
employment opportunities to women who are far from the labour market: 
http://www.ensie.org/pressproject 

 

Projects like these highlight how the Erasmus + program offers courses for people around the world, 
regardless of gender. It also shows how much work needs to be done to ensure that women continue to be 
at the center of education and training programs. Women make up some of the best and brightest in our 
societies; it is important to draw attention to the work done and which continues to be done to ensure 
equal opportunities for all. 

Recommendations for course topics or course titles to be created in REACT IO3 
Having adequate skills in the field of entrepreneurship will increase the possibility of rarely reducing the 
gender gap especially in the field of micro-entrepreneurship, including in it, which are the best options for 
accessing credit, such as the business sectors with the greatest chance of success, such as technical, 
financial and even digital skills to be prepared for current and future challenges.  

Certainly implementing the courses in the digital field will increase the possibility of employment since on 
the one hand it is configured as the most popular sector to start a successful business (from web marketing 
to social media activities, passing through blogging and other consultancy services ); on the other because 
in a historical moment like this one that sees the need to expand smart working skills, this could provide an 
additional weapon to women who find themselves simultaneously managing professional affairs and family 
affections. 

It is important to note that the presence of data relating to women entrepreneurship and gender gap is 
very strong, but up to the two-year period 2014-2015, then it is known that information and probably 
studies are scarce.  

It could be further proof of the need to deepen the topics and find new solutions. 
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5. FEMALE ENTREPRENEURSHIP IN TURKEY 

National Definition and Types of Women Entrepreneurship 

Ministry of Family and Social Policies has published an action plan (2018-2023) for women employement. In 
this plan women entrepreneurship is defined as having a place outside the home, working alone or with 
other people at work, any property or carrying out activities related to the production of the service 
(distribution, marketing and sale) and being the authority to decide on the future of her business. 

The entrepreneur creates resources, creates employment, pays tax to the state and brings no burden.  

Entrepreneur, by establishing new companies, increase production and employment in the economy 
İmparts. Entrepreneurship, by revealing personal potentials, creates an alternative for those who do not 
want to work in a regular job.  

Researches among entrepreneurs has revealed that their satisfaction is higher than the employees have.  

Women Entrepreneurs Association of Turkey (KAGİDER), founded in 2002, defines woman entrepreneur as 
"With a creative idea of a woman; in a sustainable, long-term framework of a business plan, process of 
establishing a new business where capital and idea is combined".  Common features found in 
entrepreneurs are as follows (Aslan and Atabey, 2007); 

Being Educated:  Education, is important in influencing young people's view of entrepreneurship, 

Taking Risk: In its simplest form, risk is the possibility of producing negative results. because all of the 
activities related to entrepreneurship involve risk, It is considered as the main factor of its features. 

Innovation and Creativity: Creativity is emerging a new idea or thought, Innovativeness is the use of the 
new idea or thought created and is the process of finding new resources for customer satisfaction 

Need for Success: Entrepreneurs are in need of high success, have self-esteem, enjoys taking calculable 
risks, research, and they tend to take responsibility 

Being Visionary and Being Imaginative; there must be a Continuously developing and changing worldview 
in entrepreneurship 

Being Self-Confident and Responsible; when compared to man, woman can be more responsible. Being a 
successful entrepreneur nessesitates self-confidence and being responsible.  

Having the ability to think analytically and synthesis; it is another important factor to be a successful 
entrepreneur. If a person wants to achieve his/her goals, s/he should think analytically and she should 
synthesize the issues to go further. 

Having Problem Solving and Giving Rapid Decision Ability; a successful entrepreneur have the ability to 
solve problems and give reasonable decisions in a short time to overcome the difficulties.  
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Having Motivation; Because of their passion for their ideas, entrepreneurs are willing to put in the long 
hours and hard work required to launch and run a successful new business. Entrepreneurs are their own 
boss, which means there's no one telling them to do things. You must be in charge of your own time and 
how you spend it. 

Having the ability to use and manage time effectively; Entrepreneurs also know how to make the most of 
what they have. Time, money and effort are never used haphazardly. Everything has a plan and a purpose. 

Leadership; leadership skills can show the difference between an average and a successful entrepreneur. A 
leader should treat other people properly, without subjecting them to dictatorial ideologies. For one to 
achieve as an entrepreneur, s/he must embrace doing right by his/her employees, in the understanding 
that the overall success of enterprise has a lot to do with a gratified and motivated staff. 

Emphasizing Teamwork; entrepreneurs have to be an effective team player. Using entrepreneurial skills at 
work entails adjusting to other people’s work styles, avoiding office politics, celebrating   peers’ successes, 
meeting deadlines, and putting company’s goals first. 

Having the ability to think globally; research conducted by Babson College and the UK's London Business 
School has resulted that encouraging more global entrepreneurship is the key to improving economic 
growth worldwide. So if   one really wants to be successful s/he needs to be thinking globally from the start. 

Women's entrepreneurship provides benefits and opportunities for economic and social life in developing 
countries (Tamer, 2013). Women entrepreneurs have different type of entrepreneurship features than 
male entrepreneurs such as being emotional, intellectual and having social attitudes and behaviors. As seen 
in the table below, women's entrepreneurship have been categorized in four categories (Top, 2006). 

 

Table 1. Types of Female Entrepreneurs 

Adhering to Entrepreneurial Ideals Depending on Traditional Gender Roles 

 

                              High                               low   

high traditional Innovative 

low domestic feminist 

Goffee and Scase, 1992. 

 

Traditional Female Entrepreneur Type; Traditional female entrepreneur type, also known as classic female 
entrepreneur express women entrepreneurs who are committed to their roles and high entrepreneurial 
ideals. 

Domestic Woman Entrepreneur Type; This type of entrepreneur, as he holds the traditional gender role 
above his ideals is the type of entrepreneur who sees entrepreneurship as a side business 
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Innovative Female Entrepreneur Type; Innovative female entrepreneur type sees the growth of her 
business and sees her business growth as a primary target entrepreneurs. 

Feminist Female Entrepreneur; Women entrepreneurs in this group believe that they are equal with men 
in every field 

As for Characteristics of Women Entrepreneurs (Örücü, et al, 2003); 

o Women strive for a job more than men and they are more careful; 

o Women are better at training their employees; 

o The teaching abilities of women are more developed than men; 

o Women can adapt to new situations and changes quickly; 

o The ability of women to motivate employees about work compared to men is higher; 

o Women are more open to new ideas. Productivity of women also in business life is seen as 
an important factor which supports their success; 

o Women can successfully use their observation and intuition skills in working life; 

o Women are more skilled at communicating with their employees; 

o The ability of women to solve problems as a manager makes them more successful; 

o Women have an open approach to business life as well as their private life; 

o Women can be more enjoyable and fun than men in business life; 

o Contrary to estimates, women can make decisions quickly in business life and they can be 
more stable about their decisions. 

The above-mentioned research results tell us that women can be strong, successful entrepreneurs and they 
become  as successful as male entrepreneurs. In fact, it is generally accepted that the entrepreneur has no 
gender. The roles and contributions of entrepreneurs in increasing the welfare level should be taken into 
consideration (Yelkikalan, 2006).  However research results show differences between man and woman 
entrepreneurs. When we look at the features that distinguish women entrepreneurs from men 
entrepreneurs, the roles, customs and traditions that the parties assume in society or human life factors 
such as changing needs in various phases emerge. Another difference is that man entrepreneurs have 
economic expectations whreas woman entrepreneurs have personal expectations. That’s why woman 
entreprenuers need more social support compared to man (Kutanis, 2003). Attitude towards women 
settled in society has caused women to remain timid when they enter work lives. 

The reseach that Hisrich and Peters compared women and men entrepreneurs in terms of their 
characteristics is as follows: 

Table 2. Comparison of Male and Female Entrepreneurs 
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Feature Male entrepreneurs Woman entrepreneurs 

Motivation - Self Realization 

- Effort to achieve something 

- Succeeding Alone 

- Being free 

- Having a purpose 

 

Reason to be entreprenuers - Dissatisfaction with the 
current job 

- Being fired from work 

- Quitting the job 

- Being bored with work 

- Feeling obstructed at work 

- Seeing Opportunities in a 
certain Area 

Financial sources - Personal Asset / savings 

- Bank credits 

- Investors 

- Debts taken from family 
members or friends 

- Personal Asset / savings 

- Personal debts 

Professional skills - Being experienced 

- Being expert of the issue 

 

- Being experienced 

-Having intermediate level 
managerial experience 

-Professional experience in 
service sector 

Personal skills - Innovative and idealist 

- Decisive and stubborn 

- Enthusiastic and energic 

- Desire to be the boss of 
himself 

-Self-confidence at 
intermediate level 

- Creative and realist 

- Flexible and tolerable 

- Enthusiastic and energic 

- Ability to fight with social and 
economic environment 

Background - Age of being an entrepreneur 
is ranging 25-35 

-Bachelor's Degree: Business or 

- Age of being an entrepreneur 
is ranging 35-40 

- Bachelor's Degree: Liberal 
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Engineering 

- First Child 

Arts, Social Sciences, Business 

- First Child 

Supports - Friends, Professional people 
(lawyers, accountants) 

- Work partners 

- Spouse 

- Close friends 

- Spouse 

- Family members 

-Women's Associations 

-Professional Organizations 

Business type - Manufacturing 

- Construction 

-Service Industry (consulting, 

public relations, education) 

Source: Michael P. Peters, Robert D. Hisrich, Enterpreneurship, 4th edition, Boston: IrwinMcGrawHill, 1998, 76. 

 

According to the table, the factors that motivate entrepreneurs when starting a business are economical 
for men; creating a value, self-realization; for women entrepreneurs, to be free and to exist in actual 
economic life alone. Women entrepreneurs are more agile and impatient than men. They feel very stressed 
and worried more, as a result of which they turned out to be more tired and nervous. This is because 
woman entrepreneurs try to make them be accepted in a male-dominated environment.  

In Turkey, the 1980s is a period in which the women's movement gained momentum. Although due to our 
country's traditional values and attitudes, as well as its socio-economic structure,  women are 
disadvantaged, In business life, male domination is shaken and women entrepreneurs have also started to 
find opportunities to show themselves in this area (Bedük, 2005).  

Women entrepreneurship is developing in OECD countries and all over the world. Today, social, 
technological and industrial changes causes women to find a place in economic life. As the number of 
educated woman has been increasing, entrepreneurship has started to be one of the most attractive career 
for women (Güney, 2006).  

Researches show that individuals who are confident of their own  skills  are likely to be successful in starting 
a new business and maintaining the business. The knowledge and skills gained through vocational and 
general education will direct women to entrepreneurship. Therefore, trainings and courses should be 
emphasized in order to overcome deficiencies in the direction. Even these trainings and courses should be 
included in the school curriculum to help students gain entrepreneurial skills from the early ages (Eroğul, 
İrmiş and Aksel, 2003). 

Official data on Women Entrepreneurship in Turkey 
If we examine the historical background of entrepreneurial activity in Turkey, we can observe that in the 
early years, the government was the main actor acting as an entrepreneur. Later on, greater emphasis was 
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placed upon the establishment of private ventures through various government funds. However, due to 
lack of infrastructure with current circumstances and an inability to move forward into industrialization, 
production oriented opportunities were not recognized. In the 1980s, there was a significant increment in 
entrepreneurship figures mostly due to a shift to entrepreneurial mindset along with broad incentive 
programs granted by public institutions. 

Especially with the economic decision aligned with Washington Consensus, also known as neoliberal 
economic system, adopted on 24th January, 1980, Turkey has abandoned its industrialization strategy 
based on import substitution and focused on rising its exports and ensured liberalization progress in trade 
and capital movements (Saygın & Çimen, 2013; Oyan, 1998). The result of such policies eased the path for 
those who wanted to become entrepreneurs and were willing to risk their capital for potential profit gain. 
Bozkurt et. al. indicate two functions of an entrepreneur in Turkey: one is economic and the other is social.  
 
The economic function of an entrepreneur is providing employment, being a catalysis for economic 
expansion and equilibrating the development differences amongst the regions aligned with targeted 
policies. The social function of an entrepreneur, on the other hand, is providing a framework for innovation 
and introduction of concepts such as risk propensity and the impact of innovation to the society (Bozkurt, 
Aslan, & Göral, 2011, p. 235). 
Entrepreneurs in Turkey succeeded in coping with the economic crisis in 1994, similarly to the crisesin 2001 
and 2008. Today, the entrepreneurs in Turkey can be considered as one of the most important catalyst for 
sustainable economic growth (Müftüoğlu & Durkan; 2004; Arıkan, 2004).  
 
Recent reports of Global Entrepreneurship Monitor (GEM) and the Entrepreneur of the Year (EY) by Ernst 
and Young Global, provided thorough information on entrepreneurs in Turkey. In the EY presented in 2013, 
Turkey was compared to G20 nations including Argentina, Australia, Brazil, Canada, China, France, 
Germany, India, Indonesia, Italy, Japan, Republic of Korea, Russia, Saudi Arabia, South Africa, United 
Kingdom, United States and European Union, totaling up to two-thirds of the world’s population. 
 
According to the report, Turkey, as an emerging economy, is a promising ground for entrepreneurial 
activity (Ernst & Young, 2013). Entrepreneurship in Turkey was also analyzed in the reports presented by 
GEM in the years of 2010, 2012 and 2013 respectively. The Report in 2010 particularly indicates that there 
is an improvement in entrepreneurial activity in Turkey. According to the same report, the Turkish economy 
holds its promising standpoint with increasing business ownership and durability of startups or early stage 
entrepreneurship for further advancement (GEM, 2011). 
 
With transition to a knowledge economy, an entrepreneur who organizes factors of production plays a 
prominent role in an emerging economy parallel to its effect on overall economic growth. Women 
entrepreneurs are also an important trigger for economic development, especially where the female 
population nearly counts for the half of the inhabitants.  
 
With a neoliberalization movement in Turkey in the 1980s, one can observe an increment in women’s 
entrepreneurial activity, even though the numbers are not as high as in comparison to the developed 
nations. The factors which help to increase women’s entrepreneurial activity in Turkey are funds provided 



 

27 

 

from international institutions such as the European Union, the United Nations and OECD, along with local 
institutions KAGİDER, ANGİKAD (association of women entrepreneurs and support) and KOSGEB. 
 
The driving forces for women to become entrepreneurs are rather a combination of various circumstances. 
These can be listed as the psychological factors such as need for independence, achievement orientation, 
locus of control and economic motivations like glass ceiling, searching flexibility and dissatisfaction at 
workplace. 
 
Studies also lay out other reasons such as higher unemployment rate and the need for work life balance are 
triggering forces for women entrepreneurs (Dzisi, 2008, p. 74). However, culture plays a major role behind 
many reasons for women to become entrepreneurs. 
However, some studies indicate the dichotomy of general categorization for reasons why women become 
entrepreneurs. These subsets are stated as “push and pull” factors. Among the factors that “push” women 
to start a business are the unemployment problems that arise from the economic conditions of the 
country, the unfavorable working conditions of women and the gender discrimination especially in paid 
work.  
 
Various studies were conducted in different cultures trying to examine the relationship between the 
increase in the number of self-employed women and the structural unemployment problems of countries 
(Aronson, 1991). Granger et.al. (1995) indicate that the reasons, that ‘push’ women to become 
entrepreneurs are due to economic necessities and the result of flexible employment policies along with 
rising unemployment. On the contrary, the desire for independence, self-realization, self-employment, and 
balancing out work/personal life responsibilities are among the factors that “attract/pull” women to 
become entrepreneurs (Cohen & Mallon, 1999). The research on women entrepreneurs reflects the major 
role of women entrepreneurs, especially after the years of 1970s in Turkey.  
 
The growth in the number of women entrepreneurs is mainly due to the fact that, Turkish economy has 
evolved into a transition economy.  
Women in entrepreneurial activity in Turkey were affected by the structural alignment policies proposed by 
international financial institutions such as the World Bank and IMF to developing nations. One of the 
effects of such implementation of governmental policies resulted in substantial decrease in annual 
household income. Then, the Turkish government’s strategy was to integrate women into workforce to 
overcome, the current obstacle. 
 
The literature presents various reasons why women become entrepreneurs in Turkey. Firstly, economic 
reasons, particularly due to decreasing purchasing power in single income household. Secondly, parallel to 
decreasing annual household income, women are not able to find full time employment in the business 
world due to lack of adequate experience and education. Thus, getting the financial support from 
institutions and becoming an entrepreneur is another viable option where women take initiative and seize 
the presented opportunity.  
 
Glass ceiling is another reason why women decide to become entrepreneurs in Turkey (Güney, 2008, p. 30) 
followed by the need to become their own boss, self-actualization, the need for achievement and success, 
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being independent and unable to attain proper career opportunities even if one has the required 
experience (Tunçsiper, Karaköy & Kafa, 2008, p. 59). 
 
The percentages of women entrepreneurs of the total entrepreneurs varied considerable between 
countries. With 43%, Liechtenstein had the highest percentage of women entrepreneurs, followed by Latvia 
(40%), Lithuania (40%) and Luxembourg (39%). With 15%, Turkey had the lowest percentage followed by 
Malta (18%) and Ireland (20%). The entrepreneurship rate is a good indicator to compare the 
entrepreneurial level of women and men in and between countries.  

The entrepreneurship rate expresses the percentage of entrepreneurs in the total active labour force 
(European Commission, 2014). In Turkey some research results show that Women's rise of her education 
and participation in working life, emerges as a facilitating factor for being entrepreneurs. While establishing 
a work, women generally get help and support from their close friends, spouses and family members as 
well as public institutions and organizations. While conducting their business, they may have problems with 
financial and bureaucratic issues. The experienced problems generally arise from economic reasons rather 
than social and family-related issues. This shows that woman integration in economic life is accepted in the 
society (Özyılmaz, 2016). 

Gender Difference in Employement 
Gender studies have shown a significant increase not only in sociology, psychology, anthropology and 
literature but also in economy, business and management fields in recent years. Many authors study on 
feminism in economy, female workforce, glass ceiling, women’s participation in management of companies, 
their existence at board of directors, women’s being top managers, women in digital industries, etc. as 
outputs concerning women.  
 
Consequently, these studies have an impact on entrepreneurship studies, too. In Turkey, the most visible 
thing reflecting this impact is the decision of changing the name of ‘Turkish Industry and Business 
Association (TUSİAD)’. TUSİAD has officially decided to use ‘business people’ instead of ‘businessmen’. We 
can say that especially leading business associations and companies in Turkey try to create opportunities 
for women to solve gender diversity. 
 

The population defined as labor force is 31 million 790 thousand; 10 million 287 thousand of this number 
are women and 21 million 503 thousand are men (TUIK, 2018). The reasons for not participating in the 
workforce include housework, retirement, being disabled, and not looking for a job. Approximately 11 
million women are unable to participate in the workforce because they are "busy with housework". The 
reason for not being able to participate in the most widespread workforce for men is “retirement”.  

In 2019, the labor force participation rate was 72.1% for men and 33.8% for women (Uyar, 2019). Women 
in Turkey face important difficulties in employment, and education as well.  

The participation of Turkish women in the labor force is less than half of that of the European Union 
average and while several campaigns have been successfully undertaken to promote female literacy, there 
is still a gender gap in secondary education and an increasing gender gap in higher education (Wikipedia, 
2020). 
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 In addition the problem is not that women are not entering the labor force, it’s that they’re leaving once 
they get married in Turkey. Some research results show that this is generally because of familial pressure to 
stay at home. It is still possible to see Eastern traditions on women in Turkey. These traditions support 
women tos tay at home and just car e for their children. So the difference between the rates of man and 
woman employees is high. Man is advantageous compared to woman. 

According to a national research result carried out by Garanti Bank;women entrepreneurs suggest more 
than one solution proposal to balance the business life with their family life: 

o 47% of participants suggest buying paid services for housework; 

o 49% of them receive support from their spouse and family; 

o 33% bring their children to work; 

o 26% of them have their own burden to balance family and work. She works more at home and at 
work. 

In Turkey, data show that women participation in work is under OECD average and according to the rank 
among all the World countries, it can be seen that Turkey is not in a good status in terms of woman 
employement. In Table 3. related data is given.  

 

Table 3. Rate Distribution of Turkey in the World Gender Gap Report 

Country Points 
Indicator 

Rank  Rate  Sample 
Average 

Woman  Man  Woman/Man Rate  

Participation in 
workforce  

128  0,43  0,67  32  76  0,43  

Equal pay for 
equal work 

87  0,62  0,61  -  -  0,62  

Estimated 
income 

126  0,39  0,53  10,501  26,893  0,39  

Senior 
bureaucrats and 
executives 

111  0,14  0,27  12  88  0,14  

Professional and 
technical workers 

102  0,58  0,65  37  63  0,58  

Literacy Rate 102  0,93  0,87  92  98  0,93  
Schooling in 
primary 
education 

103  0,98  0,94  93  95  0,98  

Schooling in 
secondary 
education 

96  0,96  0,62  80  84  0,96  

Schooling in 
higher education 

107  0,85  0,88  64  75  0,85  

Women in 
ministerial 

133  0,04  0,20  4  96  0,04  
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positions 

National Policies on Women Entrepreneurship 
Men's being in production activities; and women primarily being in reproduction activities (childbearing, 
child, focus on elderly care and home services), a production area pushing women to secondary labor in 
labor markets makes women be in a risk group. They are unable to participate in labor markets due to 
traditional roles or decrease in participation. Shaping their traditional role in the labor markets (Secondary 
workforce and stratification) makes them in the disadvantageous group. Policy measures towards social 
Inclusion of women in Turkey is as follows (Gökbayrak, 2020): 

o Policies to increase women's employment; 
o Employment-friendly macro-economic policies; 
o Women friendly employment policies; 
o Social security policies; 
o The redistributive aspect of the public social security system and policies to increase efficiency; 
o Gender in labor markets and social security systems anti-discrimination policies that ensure 

equality; 
o Supportive social care policies for women (Child and institutional and public care support in elderly 

care). 
 
A commission was established in the Assembly to ensure equality between women and men. According to 
this report; in our country, all the arrangements have been made for ensuring equality between men and 
women. However, due tot the ğproblems such as women’s lack of adequate education the level of 
domestic responsibilities due to the traditional division of labor and seeing childcare, reconciling work and 
family life cause them not to get enough space in work life. Therefore, in order for women to participate in 
employment and increase their employment, they should have high level of education. One of the 
development axes determined in the Eleventh Development Plan, is to increase employment.  
 
Regarding this purpose, the labor market development, increasing the sensitivity of education to labor 
demand and active labor force development of market policies are importantly taken as the main topics in 
this Plan. A title ‘Increasing employment of Women, Youth and Disadvantaged Groups’ has been written. 
Within the section the current situation on women's employment, women, youth, long-term unemployed 
and disabled people to be equal with other groups are analyzed. Women working in unregistered and low-
paying so-called jobs that are not covered by proper work are exposed to a higher risk of unemployment. 
The issues identified under the heading of Policy and Women's Employment are: 

o Incentives will be given to workplaces providing child care services; 
o Awareness raising works will be done for the relevant segments of the society to reduce barriers 

the cultural aspect of women's labor force participation and employment; 
o Activities to develop entrepreneurship skills aimed at promoting women's employment will be 

accelerated. 
 

As it is seen in the report above, in Turkey woman employement and entrepreneurship opportunities are 
taken into consideration as public issue. 
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PRACTICING WOMEN ENTREPRENEURSHIP IN TURKEY 
There is a significant increase in the numbers of institutions, activities, 
educational programs, projects, workshops, etc. related to practicing women entrepreneurship in Turkey. 
This increase may be explained with a typical tendency for an emerging economy. In addition to this, 
Turkey has a special characteristic that is a blend of east and west. This feature enriches and diversifies 
Turkey’s perspectives in every subject. Therefore, there are various foundations related to women 
entrepreneurship. 
However, in general, we can exemplify KAGİDER, KOSGEB, SYDV, KEDV, KADAV, TOBB KGK, TGMP, İŞKUR, 
İŞKAD, GİŞKAD, İZİKAD, etc. as some of the institutions that have key roles in improving women 
entrepreneurships. 
 
First of all, we need to have a look at governmental activities and implementations since it is the 
first clue to understand what is going on for any field as well as women entrepreneurship in a country. 
Turkey, the Ministry of Development is responsible for mapping out the five-year development plans. 
When we view the 10th Development Plan (2014-2018) proposed by the Ministry of Development, it is 
stated that it will give priority to women, and social entrepreneurship in particular in item no 693. 
Underlining this issue may be interpreted as a sign of how much attention women entrepreneurship has at 
governmental and political levels. 
 
In addition to this, in several ministries, there are special units that study the determination and 
implementation of policies regarding equal opportunities for men and women. For example, as stated in 
the ministry’s report (2018), in the Ministry of Food, Agriculture and Livestock, Working Group of Services 
to Rural Women under the Educational Publications Department provides support regarding education, 
consultancy and entrepreneurship for women working in rural areas. 
 
As another important organization, The Directorate General on Women’s Status is an unignorable 
organization under the Ministry of Family and Social Policy. The Directorate General has prepared the 
current action plan (2018) including to do lists for public institutions and organizations, local governments, 
non-governmental organizations, professional/occupational associations, private sector and other related 
institutions for this issue. In this context, the organization has developed a set of aims, objectives and 
strategies in five main fields of politics (education, health, economy, participation in decision-making 
mechanisms and media) and adopt these policies especially for women. 
 
Although it has more general missions in comparison with the other foundations, SYDV (The Foundations of 
Social Assistance and Solidarity) are the widespread governmental organizations supporting women and 
men entrepreneurship. They operate under the district governorship and provide financial support for poor 
citizens who want to establish a business. Applications should be made to the SYDV offices located in the 
district governorship building in order to benefit from financial support. 
 
KOSGEB (Small and Medium Enterprises Development Organization) is an organization that aims 
to increase the share of the small and medium enterprises in the economy and operates under Ministry of 
Science, Industry and Technology. For  this objective, it provides supports to the SMEs and presents some 
programs/services to the entrepreneurs.  
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KOSGEB does not focus on women entrepreneurship; it has a general development and support mission for 
overall entrepreneurial activity and has a key role on the SME share of Turkey’s economy. It presents many 
kinds of support programs. Some of the support programs are entrepreneurship, general cooperation, 
collaboration, SME development, R&D and innovation, industrial application, SME technological product 
investment, emerging companies market, international accelerator, technological product promotion and 
marketing, strategic products, credit interest, laboratory services, and so on (KOSGEB, 2018).  
 
Apart from these support programs, informative programs about potential markets, certified and applied 
entrepreneurship training programs, meetings with international business people, preparation of 
comprehensive reports, etc. are organized by KOSGEB. There is a special support rate in the 
implementation of New Entrepreneur Support program particularly for women. 
 
In Turkey, there are many non-governmental organizations that support women to be entrepreneurs. 
KAGİDER (Women Entrepreneurs Association of Turkey), the most known among them, performs activities 
and projects under different groups that work for eight main strategies of KAGİDER. Every working group 
perform their own activities under the general aim of KAGİDER (2018). Infrastructure Development 
Working Group aims to support and encourage the legal infrastructure for the development of women 
entrepreneurship and its ecosystem and lead for financial access. It carries out programs and projects such 
as women entrepreneurs accessing financial sources, developing relationships with stakeholders, several 
survey studies and organizes Turkey’s Women Entrepreneur Competition. Training and Mentoring Working 
Group performs ecological awareness programs, first women in entrepreneurship trainings, 
 
 KAGİDER Compass (online entrepreneurship workshop), ‘I start a business’ trainings and Europe Women 
Entrepreneurs Mentor Network Project, Women in Tourism Project as projects. Private Sector Working 
Group runs projects and studies such as women entrepreneurs meetings, CEO forum, 
women in management, women leadership platform, women in supply chain management, Weconnect 
program, etc. Argument Working Group focuses on content, technology and argument studies at national 
and international level. For this purpose, it performs studies regarding media and communication, 
producing content for KAGİDER blogs, announcements and promotional activities, regional coalitions, 
Crystal Apple, Davos Summit, and so on. Youth Working Group conducts some works and projects like 
Young Ideas Strong Women, Future’s Women Leaders, Digigirlz Day, Young KAGİDER, etc. Networking 
Working Group makes networking organizations such as incorporating old and new members, social 
activities, KAGİDER B2B Business Days, etc. International Relations and Corporate Communication Working 
Group has a strategic role in bringing together national and international opportunities. It performs 
partnerships with international institutions, visits and membership for international institutions, 
relationships with EU, UN, embassies, consulships, and so forth.  
 
Lastly, Social Impact Working Group purposes to spread the impact of KAGİDER studies by local  
networks. For this purpose, it studies on partnership with other foundations, big data, etc. and organizes 
Global Entrepreneurship Week, Gender Equity Rewards, etc. As is seen, KAGİDER has a lot of works for 
women to be entrepreneurs . 
 
One of the non-governmental organizations is ANGİKAD (The Foundation of Entrepreneur Business 
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and Support). It was established to ensure greater involvement of Turkish women, to provide guidance and 
lead them in all matters related to entrepreneurship and their own business areas in 2007. Many activities 
such as ethics seminar, change camp for business life, activities at the week of social gender inequality 
awareness, women meeting workshop, women entrepreneurs seminar, information meetings about 
incentives of KOSGEB and EU, visits to members’ workplace, young entrepreneurship development 
program, etc. have been organized by the foundation since 2014. In addition to general activities, many 
projects are carried out in the foundation. Some of them are Young Development and Enterprise Camp, 
International Entrepreneurship Summit and Exhibition and Entrepreneurship Camp. 
 
GİŞKAD (The Association of Enterprising Business Women) is one of the associations that support 
women entrepreneurship. It works on increasing the number of entrepreneurially inclined women, 
struggling  with the problems women face in business life as well as improving the employment of women. 
Educational projects that are run by GİŞKAD are trainings of project circle management, team 
management, applied entrepreneurship; digital marketing and social media content workshop; Easy Life 
with Internet, Three A’s of Communication, Startup Weekend 2017, Panel of Strong Women activities, etc. 
 
In addition to this, the association is a partner of ‘Empowering Women Multifacetedly’ project which 
supported by TÜRKONFED, including 38 women foundations. 
İŞKAD (Association of Business Women) is Anatolia’s first businesswomen association, which was founded 
by 44 women entrepreneurs in 1999. İŞKAD has supported women entrepreneurship through many 
projects such as Let Women Be Entrepreneurs, I Want to Be an Entrepreneur, Future’s Women Leaders, 
Strong Women Strong Future, etc. The association has contributed to many women in Adana, a city in the 
south of Turkey, with training programs (İŞKAD, 2018).  

Similar to İŞKAD, AKİKAD (Association of Active Business Women) is one of the foundations regarding 
encouraging women to be entrepreneurs. It arranges activities in which women share their experiences and 
ideas about doing a business and holds some programs that give information about grants for 
entrepreneurship and provide support to access to the funds. 

MAYA is an economic enterprise under KEDV (Foundation for the Support of Women’s Work).It provides 
small loans to low-income women to start a business, earn their money and get their lives better. Up to 
now, MAYA has granted over 12 million Turkish liras as 12.000 separate credits.  

KEDV has developed programs in early childhood education, economic empowerment, capacity 
development and disaster preparedness areas. KEDV also ran a project titled as Micro Women 
Entrepreneur Business Portal in 24 cities for 18 months. The aim of the project was to train women about 
using personal computers, give online consultancy services and create a web portal serving 1000 women. 
All objectives were realized at the end of project and today the web portal is active for women to find 
answers to their business and entrepreneurial questions (Maya, 2018). 

KADAV (Women’s Solidarity Foundation) is a foundation that supports struggle against genderbased 
violence, solidarity with migrant women, solidarity with imprisoned women and LGBTI people and 
supporting women labor and employment. The last one is our interest in the current study. For its 
objective, KADAV has partnership with KEİG (Women’s Labor and Employment Initiative), which conducts 
women-workforce-employment and politics researches and related workshops (Kadav, 2018). 



 

34 

 

BizBizze Association of Idea and Support for Women is one of newest foundations in regards to 
empowering and involving women in economic and social life. For entrepreneurship, there is a program 
including the training for operational management and consultancy and mentoring services. BizBizze does 
not offer any loans or grants but trains women and leads them in their entrepreneurial process. The 
foundation carries out entrepreneurship, employment and volunteering programs in particular. It also 
performs support regarding training, mentoring, coaching, consultancy, guidance and group working 
(BizBizze, 2018). 

                

BizBizze Association of Idea and Support for Women 

İZİKAD (Association of Business Women in İzmir) is a local association that aims to create a cooperation and 
solidarity environment among women entrepreneurs and to increase the economical contributions of 
women in general. Some of the latest trainings of İzikad Academy are Job I Screwed Up Encounters, 
Branding, Investment Tools at Financial Market, Balance Sheet Reading and Financial Table Analysis, and so 
on (İzikad, 2018). 
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İZİKAD Association of Business Women in İzmir 

In Turkey, there are The Women Entrepreneurs Committee not only in (TOBB), The Union of Chambers and 
Commodity Exchanges of Turkey but also in unions of every city. The committee has a consultative 
structure that develops general policies on women’s entrepreneurship within TOBB and contributes to the 
prosper of ideas and potential business. The committee also aims to provide support for women 
entrepreneurs through training, capacity developing support and encouraging starting a business.  

Furthermore, the committee has established many centers titled ‘women entrepreneur training and 
solidarity’ in every city in Turkey. As an international support, it creates short-term internship opportunities 
in foreign countries especially in EU countries as well as foreign entrepreneurs. In addition to these 
supports, the committees organize the conference of ‘Road Map for Entrepreneurship’, some summits for 
women entrepreneurship and meetings with women, and have similar experiences and issues in different 
cities. In a similar manner, chamber of commerce and industry organization in some cities such as Sakarya, 
Bursa, etc. are active for supporting women entrepreneurship.  

For example, SATSO (Sakarya Chamber of Commerce and Industry) Women Entrepreneurs Committee has 
members from different institutions such as The Foundation of Young for Habitat, TOBB Economy and 
Technology University, The Prime Ministry The Directorate General on Women Status and KOSGEB 
delegates. 

Apart from governmental and nonprofit organizations, some professional organizations are interested in 
working to increase the share of enterprises established by women in Turkey’s economy.  

Arya, the first women investment platform, brings together companies established by women and men 
angel investors who believe in women power in the economy. Within this framework, the Platform has a 
set of criteria about which startup can have a financial support by investors who are officially registered to 
Arya.  
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According to the criteria, applicant companies should have at least one woman partner in their 
management, operate at least for 2 years, have over 100.000$ annual earnings and show high growth in 
this amount on the regular basis.  

As another professional academy, Ünlü&Co Women EntrepreneurshipAcademy is an independent financial 
consultancy company. Ünlü The Club of the academy shares new generation products, the newest sector 
analysis, hot topics in finance, development opportunities with individual women investors and 
entrepreneurs. It also provides services about investment banking, mergersand acquisitions, financial 
markets, investment advisory, asset management for women entrepreneurs. 

It is vital to mention about current activities, projects and programs as well as governmental, nonprofit and 
professional organizations. The latest activities about women entrepreneurship are MÜSİAD (Independent 
Industrialists’ and Businessmen’s Association) Women Entrepreneurs Summit, Support for Women 
Entrepreneurship Summit organized by MEF University, Global Entrepreneurship Summit, and so on. In 
addition to these activities, there are BGK (Women Entrepreneurs in Informatics Project)and TGMP (Turkey 
Grameen Microfinance Program) as influential projects and programs.  

The first one is launched in order to educate and support women who have leave their jobs because of 
several reasons by using information technologies to transform their occupational knowledge to added 
value while the latter is a program that gives financial aid for women entrepreneurship. 

All these support mechanisms enable women entrepreneurship as one of the hot topics concerning 
Turkey’s economy. In this case, media may be a very informative tool for this issue to solve lack of 
information flow between supporter institutions and people who need to be supported. Sometimes one 
has an idea but she does not know what to do and how to acquire the knowledge to determine her own 
entrepreneurial road map. At this stage, social media, advertisements, content marketing, public service 
announcements are very important knowledge sources. 

 With the partnership of Association of Women Entrepreneurs of Turkey, Garanti Bank and Economist 
magazine, "Turkey's Woman Entrepreneur Competition", women in business and society in Turkey, "the 
entrepreneurial spirit," was conducted in order to contribute to rise the number of female entrepreneurs 
to the level of developed countries. The competition assesses Turkey's real success stories of woman 
entrepreneurs. It is aimed to announce success stories that set an example by revealing the economic and 
social entrepreneur spirit of women entrepreneurs (KAGIDER, 2020).  

In adition some other social responsibilities projects on woman master. Free trainings have been conducted 
to increase woman employement rate in Turkey. They also received online training from the experts of the 
subjects according to their professional needs. All the women who succeeded the trainings had the chance 
to find a suitable work. Another Project which was conducted by the same association is for the women 
who had prison bacground and difficulty in finding a job after being released from prison. These women 
started to work in textile factories. They learned to sew through some trainings and started their work after 
the trainings. 
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Best Practices and Case Studies on Women Entrepreneurship 
Turkey Informatics Association of Women Entrepreneurs has started ICT projects with the financial support 
of Ankara Development Agency (BGK). The main purpose of the project is to educate and support women 
who have moved away from business life for various reasons (retirement, having children, marriage, etc.) 
using information technologies to transform their professional knowledge into added value.  

With the system to be developed within the framework of the project, it is aimed to support women to 
train, raise their awareness and transform their knowledge and skills into added value. By providing 
infrastructures such as e-commerce, distance education and social media, the system will achieve this goal 
through information technologies. As a result, it will be ensured that retired women who have finished 
university, do not work, can evaluate their human capital for information through an environment where 
they can market, work from their homes, turn them into commercial earnings and contribute to the family 
and national economy.  

 

                 

Ankara Development Agency 

Moreover Turkey Vodafone Foundation started a Project called ‘Women First in Entrepreneurship’ With 
this project, the foundation enables entrepreneurial women to sell their handicrafts and eye-catching 
products easily with innovations brought by digital technologies and turn many activities that start as a 
hobby into an income generating activity. They also organize a Women First in Entrepreneurship 
Competition at the end of each semester with the aim of supporting successful entrepreneur women and 
inspiring other women in the project with their stories as role models. 
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Women First in Entrepreneurship 

Some case studies have been conducted as well. For example Yetim (2002) carried out a study to determine 
the efficiency and proficiency of the women enterpreneurs as a source of social capital. The sources of 
social capital considered in this study are women’s socio-demographic and personal characteristics and the 
sources of information and skillls employed during the stages of establishing and operating their 
businesses. This study has been conducted with 224 women entrepereneurs who have been registered by 
Mersin Union of Chambers of Tradesman and Artisans. The data gathered by asking some key questions to 
participants and giving them a constructed questoinnaire within face to face interview sessions. According 
to research results,  women entrepreneurs could use variety of social capital resources both setting up and 
maintaining their business, and integrate these resources with their entrepreneual characteristics. Their 
abilities to use formal and informal information resources can support and activate solidarity feelings 
among them, and increase their intentions to be organized within the women associations. 

İlter (2008) conducted a study to investigate the ways to cope with problems in the entrepreneurship 
process for women entrepreneurs and discusses the influence of KAGIDER. Research results revealed that 
72% of the participants said the role imposed on women in the Turkish family structure prevents women 
from being entrepreneurs. %55 of the participants stated that support of foundations are not enough for 
being entrepreneurs. 92% of the participants said that women’s being organised with each other help them 
be successful entrepreneurs.  

Another study, Boyacıoğlu (2014) conducted a study to determine the women’s entrepreneurship related 
to rural tourism in  

Edirne which is a northern city in Turkey.  In this study, the current state and issues, of women’s 
entrepreneurship in rural tourism has been searched. In the study, face to face interviews and observations 
were used with women entrepreneurs in Edirne. According to the results of survey analysis, especially rural 
tourism oriented women entrepreneurs contributed local / regional values production in Edirne. In 
addition, the presence of women entrepreneurship in rural tourism developed women 's socio-economic 
situation in Edirne. 

 Karaturhan et al. (2017) conducted a case study to reveal the factors affecting the entrepreneurship 
decisions of the women living in the rural areas of Aliaga district in Izmir. It is also aimed to identify existing 
entrepreneurial activities, to examine the obstacles to entrepreneurship and to propose solutions for the 
problems. The study was conducted through a face-to-face interview of 65 women living in villages located 
in Aliaga district. Challenges faced by women entrepreneurs in Aliaga district are revealed as low education 
level, inadequate financial support and lack of information. So especially young women should be 
promoted to go on their education and have high education levels.  

Courses and Trainings Related with Women Entrepreneurship 
KOSGEB carried its entrepreneurship education to the virtual environment with the e-Academy system. It 
provides support and guidance services to women entrepreneurs in the early stages (between the two and 
four years of business) during their business establishment, growth and management stages. GIKAMER 
prepares Business Development and Planning Trainings, Networking and Communication Training, New 
Company Models Training, Feasibility Study Training, Financial Literacy Education for candidate woman 
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entrepreneurs. KOSGEB is also one of the important foundations who provides grant only for women. For 
example this year (2020), they have given 10.000 TL for each woman entrepreneur. This program is a 
support program for entrepreneurs who will start a new business. This program provides 60.000 TL grant to 
women entrepreneurs if they are included in the "Traditional Entrepreneur Support" table. If one is an 
Advanced Entrepreneur, she will get extra grant for technological machines as well. Their criteria to provide 
women with grant are as follows: 

1. Being under the age of 55; 
2. At least graduation from primary school; 
3. Having organizational and executive skills; 
4. Document received from the tax office.  

Conclusion 
This study aimed to explore positive and negative conditions and present a profile of women 
entrepreneurship in Turkey. 

It is vital to increase awareness for women entrepreneurship especially on the basis of the obstacles they 
face. Some of these, as stated previously, are socio-cultural issues embedded in society. Turkey scoring at 
intermediate in time orientation of Hofstede dimensions demonstrate that the country is neither fully 
normative or pragmatist. Thus, culture shift aiming at changing the perception towards women 
entrepreneurship can be implemented through education, increased financial and government support. 

We can create such positive shift of increase support to women entrepreneurs from both national and 
international institutions. In order to minimize the financial gap resulting from gender issues can be done 
by thoroughly assessing the challenges for women entrepreneurs and allocating the necessary funds by 
both government and private financial institutions. Creation of more platforms such as KAGİDER is essential 
for women to have an opportunity for networking. 

Even though there is an increase in women entrepreneurship in Turkey, statistics reflect there is still a need 
for more ventures. Reasons regarding the current situation can be listed as the lack of adequate market 
research, product and quality development. In addition to that, lack of knowledge on issues such as 
marketing techniques, high costs of using technology, patriarchal values, inadequate loans and difficulties 
in reaching existing loans (Kutaniş & Alpaslan, 2006) and lack of education (Keskin, 2014) could also be 
reasons. As we have discussed above, entrepreneurship is a lever for societal development by creation of 
economic and social benefits. The major concern here is that women, summing up to half of the world’s 
population, has not been actively participating in creation of goods and services. According to TÜİK (Labour 
Statistics Database) report 2012, 85% of total entrepreneurs in Turkey are male and only 15% is women 
counterparts (TÜİK, 2012). 

As successful women entrepreneurs get more known and become role models, women who are inclined to 
be entrepreneurs may be motivated to establish their own business. Such role models may cause an 
indirect increase in entrepreneurial activity in developing countries. Role models do not have to be 
entrepreneurs. The profile of any strong women such as head of a state, presidents, politicians, artists, 
authors, top managers, scientists and even first ladies may affect the general mindset about gender-



 

40 

 

business relationship and thus may change the degree of women entrepreneurship in a society and then in 
the economy. 

We can say that women entrepreneurship in Turkey has begun to differ from home economics. It is 
spreading more in several areas. Beyond home economics, including homemade good sales, women are 
interested in digital and home office works. As digitalization has a significant impact on every business 

area, women entrepreneurship and employment will be affected in a similar manner. For example, Digigirlz 
Day, organized by Kagider and Microsoft Turkey, aims to bring together young women students from high 
schools and universities and Microsoft’s employers in order to be aware of career opportunities in the 
digital sector while Digital Heels Summit integrates women and digital world. Activities like these may 
encourage women to start a business in digital sector. 

Business model is an essential tool for new ventures. It is a step by step guide for start-ups in the planning 
process including many aspect of business such as financing options, marketing strategies, revenue 
projections, competition and more importantly the value proposition. The value proposition,which includes 
the goods and services that a company offers to its customers, differentiate the company in the 
competition (Shafer, Smith & Linder, 2005). Utilizing a business model helps an entrepreneurs in many 
aspects such as increasing chances for success since it is easier to identify weaknesses or identifying new 
avenues for growth (Eckhardt, 2013). 

There is a general consensus on the fact that entrepreneurs are important for economic growth in an 
emerging economy. Women entrepreneurs evidently also play a vital role in helping national economies 
(Audretsch, 2007; Naude, 2010). In the existing literature, very limited number of studies investigated the 
relationship between a business model usage and women entrepreneurship. Case study conducted in 
Denmark on women entrepreneurs’ utilization of business model yielded various results. Women 
entrepreneurs participated in the study admitted some knowledge of business models, however, the 
utilization of such are rather for strategic considerations (Galonska, 2015). The result also indicated that 
female entrepreneurs in comparison to their male counterparts, acquired different college degrees than 
business education. Thus, understanding fully utilization of a business model is merely for regulatory 
obligations (Galonska, 2015). In Turkey, women entrepreneurs need to comply with certain procedures in 
order to acquire financial assistance from KOSGEB for a new venture. KOSGEB, as discussed earlier is the 
government agency that provides financial assistance to entrepreneurs totalling up to 150,000 TL. 

In order to obtain the financial support from the agency an entrepreneur needs to provide a detailed 
business plan and present it to the council (KOSGEB, 2018). Thus, we can say that women entrepreneurs in 
Turkey, even for regulatory reasons, are obligated to present a business plan to obtain the needed financial 
assistance. 

In the era of disruptive innovation, entrepreneurs need to rethink the way they initiate a start-up. New 
business models emerge with the concept of sharing economy, and it is changing the mentality 
permanently. 

The basic premise of an entrepreneurship is not purely production; rather it is the coordinationof the 
process (Entrepreneur, 2016). In addition, with sharing economy more companies can enter the 
marketplace due to low barriers to entry. Therefore the competition can become more fierceful, and power 
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will shift to flexible, innovative companies from bureaucracy led corporations (Entrepreneur, 2016). Sharing 
economy is projected to increase in volume from $15 billion to $335 billion in 2025; new ventures’ business 
models need to accommodate to the paradigm shift. Women entrepreneurs also need to understand the 
change and deliver their value proposition accordingly. A new business model can be incorporated by 
investing more into technology and research. More businesses need to understand the idle assets and turn 
them into viable resources. 

In addition to sharing economy, gig economy reflects today’s changing economical point of view, too. In a 
gig economy, temporary, flexible jobs are commonplace and companies tend toward hiring independent 
contractors and freelancers instead of full time employees as in traditional economy. Although this kind of 
economy may not come into existence in an emerging economy, it may change predicted trends of making 
money in every business for not only employers but also employees and entrepreneurs. 

Some examples like Airbnb, Uber, TaskRabbit, Deliveroo, etc. push people to make temporary money. Here 
the question is: How does this changing economy reflect women entrepreneurship? As an answer, 
Scudamore (2018) argued that gig economy is nothing new and adapting franchising to today. He also 
thought that it is not real entrepreneurship because people are connected to a larger organization and this 
is smartest risk you can take to start a business. On the contrary, according to Telegraph (2018), 2 million 
women are expected to become their own boss by the start of 2019 in US by being motivated through 
temporary platforms in the gig economy. Because they want flexible works, freedom over hours and 
greater control over own earnings. Therefore, we can interpret these arguments in the manner of that a gig 
economy may create an opportunity for women entrepreneurs. 

As another perspective, as activist associations about gender bias and gender inequity, awareness 
regarding this issue will not remain unchanged in the society. As a result of this change, entrepreneurship 
ecosystem will be affected, too. Therefore, women entrepreneurship will be a current issue for economic 
environment including financial providers, banks, insurance companies, investors, venture capitals, 
corporate venture capital, chambers of commerce and industry, occupational associations, etc. 

Many researches (Bedük, 2005; Deshpande and Sethi, 2009; Goyal and Parkash, 2011; Sharma, 2013; 
Mahajan, 2013) from different countries show that today we are in a better position wherein women 
participation in the field of entrepreneurship is increasing at a considerable rate. Efforts are being taken at 
the economy as brought promise of equality of opportunity in all spheres to the Turkish women and laws 
guaranteed equal rights of participation in political process and equal opportunities and rights in education 
and employment were enacted. The role of women entrepreneur in economic development is also being 
recognized and steps are being taken to promote women entrepreneurship. Resurgence of 
entrepreneurship is the need of the hour emphasizing on educating women strata of population, spreading 
awareness and consciousness amongst women to outshine in the enterprise field, making them realize 
their strengths, and important position in the society and the great contribution they can make for their 
industry as well as the entire economy. Women entrepreneurship must be moulded properly with 
entrepreneurial traits and skills to meet the changes in trends, challenges global markets and also be 
competent enough to sustain and strive for excellence in the entrepreneurial arena. If every citizen works 
with such an attitude towards respecting the important position occupied by women in society and 
understanding their vital role in the modern business field too, then very soon we can pre-estimate our 
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chances of out beating our own conservative and rigid thought process which is the biggest barrier in 
Turkey‘s development process. 

To sum up, in Turkey women still need support to enter the bussiness life. With our Project ‘REACT’, we aim 
to raise awareness of policy makers, associations, foundations, adult education centres and all the society 
about the issue of women entrepreneurship. We think that women's participation in economic life will 
increase the level of economic welfare. It can be viewed that a smart woman can pick up a job any day, but 
if she becomes an entrepreneur she can provide a livelihood to 10 more women as well. Highly educated, 
technically sound and professionally qualified women ought to be encouraged for managing their own 
business, rather than working in some other works. The unexplored talents of young women can be 
identified, trained and used for various types of industries to increase the productivity in the industrial 
sector. 
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6. FEMALE ENTREPRENEURSHIP IN ITALY 

National Definition about Women entrepreneurship 

Women entrepreneurship in Italy is introduced and regulated by Law 215/1995. 

The law defines female enterprises: “le società cooperative e le società di persone, costituite in misura 
non inferiore al 60 per cento da donne, le società di capitali le cui quote di partecipazione spettino in 
misura non inferiore ai due terzi a donne e i cui organi di amministrazione siano costituiti per almeno i 
due terzi da donne, nonchè le imprese individuali gestite da donne, che operino nei settori dell'industria, 
dell'artigianato, dell'agricoltura, del commercio, del turismo e dei servizi”. – 

Social enterprises and partnership, composed of at least 60% by women, companies whose 
shareholdings are due to at least 2/3 of women and whose administrative bodies are constituted by at 
least 2/3 of women, as well as individual companies run by women, operating in the sectors of industry, 
crafts, agriculture, commerce, tourism and services. 

In 2017, the law included also self-employed professionals officially registered (in the “albo”) or in 
professional associations. 

Therefore, we can define "Women entrepreneurship" as all the activities which are female-owned or 
whose board structure is mainly made up of women. 

This law establishes the National Fund for the Development of Female Entrepreneurship, in support of 
which the Observatory of Women Entrepreneurship managed by Unioncamere - Infocamere (Italian 
Union of Chamber of Commerce) was created in 2003. It is a unique tool in Europe which aims at 
collecting and analysing data by gender. 

It is composed of 2 distinct statistical units: 

o Women Enterprises: statistics on companies predominantly owned by women; 

o Women Position: statistics on positions held by women and on female shareholders. 

In 2013, the government, led by then Prime Minister Enrico Letta, started an activity to promote female 
entrepreneurship and self-employment via innovative tools to encourage access to credit. In 2017, a 
useful website www.imprenditricioggi.governo.it was also created in order to promote and give 
visibility to such institutional communication campaign. The campaign’s main goals were: raise the 
visibility of existing female entrepreneurs, create a climate that is favourable to the increasing number 
of female entrepreneurs and grow the size of existing women-led businesses. 

The lack of access to finance is one of the major barriers women entrepreneurs in our communities 
face. Access to credit has the potential to increase women’s economic empowerment and female 
business growth as it initiates a virtuous spiral of social, economic, political empowerment and 
well-being. 
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The Legislative Decree N° 145/2013 called "Destination Italy Plan” (Destinazione Italia) (converted into 
law n. 2014/2014) reformed the discipline of incentives for entrepreneurship in the sectors of 
production of goods and provision of services, through the insertion of Chapter 01 in the Legislative 
Decree N° 185/2000, containing measures in favour of new entrepreneurship in the sectors of the 
production of goods and the provision of services, of measures aimed at supporting the creation of 
micro and small enterprises with predominant or total participation of young individuals or women. It 
supports them by developing better conditions to access to credit. 

The decree establishes the special section "Presidency of the Council of Ministers - Department for 
Equal Opportunities" of the Guarantee Fund for SMEs. The initial budget for interventions in favour of 
female enterprises was 20 million Euros, reaching 38 million by 2017. 

It is an incentive tool for female entrepreneurship that aims to facilitate and increase women's access 
to credit via a Public credit guarantee. In fact, female enterprises that address the Special Section do 
not get a cash contribution, though they have the possibility to obtain financing without additional 
guarantees. A woman who wants to start her own business can count on this potential gift when she 
requires financial support. 
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Information and official data about women entrepreneurship in Italy 

Let's start from a fact supported by statistics: the world workforce is made up of men rather than 
women and female workers for the same jobs, earning less than male workers. Furthermore, the 
situation in Europe and North America is worse than in Asia for businesswomen, where they are more 
numerous than male entrepreneurs in some countries. Italy is in line with the rest of the West. The 
latest complete statistical data on female entrepreneurship were released in January 2020 and refer to 
companies active in the year 2019. The female-run production activities are one million three 
hundred and forty thousand, 22% of the total number of companies (Unioncamere and InfoCamere 
Observatory for Female Entrepreneurship) Only one out of five companies is led by a woman. 
However, compared to 2018, almost three thousand more female businesses were registered in the 
Register of Chambers of Commerce, and almost thirty-nine thousand more than in 2014. Many female 
entrepreneurs prefer focusing on areas that offer services to families, such as education, health and 
social care: indeed, in these areas, more than one out of three companies is managed by women, with 
feminization rates well above the average (22%). By feminization rate we mean the percentage share of 
female workers employed out of the total. 

Data show that in the education sector, the 9,600 female enterprises constitutes more than 30% of the 
total. In the health and social care field, there are seventeen thousand female businesses that 
represent almost 38% of the total, with an increase of over 2,400 businesses compared to five years 
ago and a strong specialization in care and childcare. Such network of companies dedicated to the care 
of children is configured as a "pink aid" for working parents. These companies are particularly 
numerous in some regions, i.e. Lombardy and Lazio, and less widespread, however, in smaller regions, 
i.e. Valle d'Aosta, Molise and Basilicata. 

 
Total enterprises, women's enterprises, feminization rate and employees in female enterprises by region 
Source: Unioncamere Women's Entrepreneur Observatory - InfoCamere - Data updated as of September 30, 2019 
 
Region Total 

enterprises 
Female 

enterprises 
Feminization  

rate 
Enployees in 

Female 
enterprises 

ABRUZZI               148.921 38.572 25,90% 78.331 

BASILICATA            60.327 16.031 26,57% 26.641 

CALABRIA              187.330 44.234 23,61% 77.166 

CAMPANIA              595.239 136.454 22,92% 258.811 

EMILIA ROMAGNA        453.296 94.084 20,76% 265.555 

FRIULI-VENEZIA GIULIA 102.224 22.980 22,48% 57.563 

LAZIO                 661.794 146.274 22,10% 333.659 

LIGURIA               162.875 36.142 22,19% 78.992 
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LOMBARDY             961.683 180.260 18,74% 499.801 

MARCHE                168.985 38.930 23,04% 95.930 

MOLISE                35.558 9.847 27,69% 16.946 

PIEDMONT             429.449 96.820 22,55% 220.579 

APULIA                381.088 87.832 23,05% 183.676 

SARDINIA              169.905 38.836 22,86% 81.170 

SICILY               467.447 114.216 24,43% 206.055 

TUSCANY               413.733 95.556 23,10% 239.567 

TRENTINO - ALTO ADIGE 110.091 19.760 17,95% 53.682 

UMBRIA                94.175 23.390 24,84% 53.345 

VALLE D'AOSTA         12.388 2.943 23,76% 7.327 

VENETO                484.714 97.419 20,10% 259.769 

Totale 6.101.222 1.340.580 21,97% 3.094.565 

 

Total enterprises, women's enterprises, by sector 
Source: Unioncamere Women's Entrepreneur Observatory – InfoCamere – Updated as of September 30, 2019 
 

Trade Total 
enterprises 

Female 
enterprises 

Feminization 
rate 

A.  Agriculture, Forestry, Fishing 743.663 211.353 28,42% 

B. Extraction of Minerals from Quarries or Mines 4.106 415 10,11% 

C. Manufacturing Activity 558.904 95.610 17,11% 

D. Electricity, Gas, Steam Supply 12.928 1.286 9,95% 

E. Water Supply and Sewage Networks 11.690 1.459 12,48% 

F. Buildings 828.818 53.353 6,44% 

G. Wholesale and Retail 1.517.042 355.493 23,43% 

H. Transport and Storage 168.177 17.574 10,45% 

I. Accommodation and Food Service Activities 457.880 134.626 29,40% 

J. Information and Communication Services 138.907 25.535 18,38% 

K. Financial and Insurance Activities 126.725 27.143 21,42% 
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L. Real Estate Activities 292.285 60.954 20,85% 

M. Professional, Scientific and Technical Activities 217.212 40.842 18,80% 

N. Rental, Travel Agencies, Business Support Services 206.230 54.397 26,38% 

P. Education 31.538 9.577 30,37% 

Q. Healthcare and Social Care 44.125 16.661 37,76% 

R. Artistic, Sport and Entertainment Activities 78.094 18.286 23,42% 

S. Other Service Sctivities 246.659 126.036 51,10% 

Other Sectors 416.239 89.980 21,62% 

Total     
6.101.2222 

       
1.340.580 

21,97% 

 

Nursery services, day care for disabled children, babysitting services: total enterprises, female enterprises, 
feminization rate by region 
Source: Unioncamere Women's Entrepreneur Observatory - InfoCamere – Updated as of September 30, 2019 

 
Total enterprises 

Female 
enterprises Feminization rate 

ABRUZZI               117 103                        88,03 
BASILICATA            16 13 81,25 
CALABRIA              82 64 78,05 
CAMPANIA              162 114 70,37 
EMILIA ROMAGNA        203 159 78,33 
FRIULI-VENEZIA GIULIA 72 67 93,06 
LAZIO                 584 452 77,40 
LIGURIA               74 61 82,43 
LOMBARDIA             976 786 80,53 
MARCHE                134 120 89,55 
MOLISE                13 12 92,31 
PIEDMONT              384 338 88,02 
APULIA                213 162 76,06 
SARDINIA              152 135 88,82 
SICILY               218 165 75,69 
TUSCANY               257 220 85,60 
TRENTINO - ALTO ADIGE 62 48 77,42 
UMBRIA                82 70 85,37 
VALLE D'AOSTA         7 4 57,14 
VENETO                362 320 88,40 
Total 4.170 3.413 81,85 
 

It is difficult to explain why only one manager out of five is a woman, despite the access to the labour 
market being mostly equal for men and women (the number of newly hired men equals, for example, 
that of newly hired women). 
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A fitting expression was coined in order to describe this situation: a "leaky pipe" exists in most 
international companies.  
This prevents women from reaching managerial or leadership positions, despite skills and curricula 
comparable to men’s.  
Every year, The Economist draws up a "glass-ceiling index", an expression used to indicate obstacles to 
an individual’s career that depend on racial, sexual, political or religious discrimination. 
In the last edition (March 2019), most countries, including Italy, achieved an average ranking of 60 (100 
represents the ideal and most comfortable working environment also for female workers). 

 

The best performances are given in countries where parental leave is also provided for dads. 

In fact, if a female worker can take care of her career full-time again after pregnancy, it is more likely 
that she will be able to obtain the desired results. 

In Italy, the pregnancy of employees and the assistance measures provided for this are one of the weak 
points regarding work and female entrepreneurship. 
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Data on the gender gap in employment in Italy 

The employment status of women in Italy has slightly improved in recent years, but, despite the 
significant improvement recorded, it is still far from the average of European countries. 
 
Since 2017, the employment rate for women has significantly increased. 
 
However, compared to the average of European countries, employment rate in Italy still shows low 
levels: this concerns both sexes. It was aggravated by the economic crisis of 2007.  
The distance between Italian and European data over the last ten years is always incrementing and 
definitely more marked in the case of female employment. 
 
Women still face significant challenges and inequalities in the workplace. 
The pay gap persists and women are still under-represented in corporate leadership. 
 
According to the ISTAT report of the last quarter of 2019, the gender employment gap between men 
and women in Italy is almost 18.2 points, even though women have a higher level of education and are 
present in many more qualified professions than men. 
 
 
Employment Data: 
o Men: 68,2 % 
o Women: 50 % 
  
According to this report, the difference between the employment rate of women and men increases 
with the number of children. This is why most women still have to assume total responsibility for 
housework and the care of their children. 
 
Unemployment Data:  
o Men: 8,9% 
o Women: 10,9% 
 
But more than the distance of two points in the unemployment rate compared to men, the seriousness 
of the female issue in Italy is shown by the data on employment and inactivity (A person is out of the 
labour force, according to the International Labour Organisation definition, if he or she is not part of 
the labour force, meaning that he or she is neither employed nor unemployed. The set of people out of 
labour force is also called the "inactive population"). 
 
Inactive Population: 
o Men: 25% 
o Women: 44,1 % 
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This means that, approximately, one out of two women aged between 15 and 64, are neither 
employed, unemployed, or seeking an occupation. 
 
The lack of child-care, especially in central/southern Italy, forces mothers (much more than dads), to 
leave the job after their first or second child. 
Among women between 25 and 49 years of age with underage children, more than 4 out of 10 do not 
have a job, while more than 40% of mothers with at least one child prefer have part-time job in order 
to keep an occupation. According to a research by Manageritalia based on Istat and Isfol data, 27% of 
women quit their job after the birth of their first child. This means that if 59 out of 100 women work 
after pregnancy, only 43 continue to work, so the attrition rate is of 27.1%. 
 
The Covid19 pandemic is likely to worsen this situation, also considering the persistent closure of 
schools and the difficulty of having domestic workers and babysitters work to contain the risk of 
contagion. 
During the recent emergency, "Hella Network", a group of Italian professionals who deal with equal 
opportunities in the workplace, launched a very interesting advertising campaign. 
Through images reminiscent of advertisements from the 50s of the 20th century, they denounced the 
current inequality of treatment between men and women still faced today. 
"You don't need to be a woman to understand that the Gap hurts everyone," reads the presentation of 
the advertising campaign. 
 

  1              2      

Picture 1: I stay at home with the children because they are economically expendable. 

In Europe, women earn on average 16% less than their male colleagues of equal rank and job. 

 

Picture 2: I stay at home because I take care of the house and family by myself and my boss said that I am not very 
productive. 

Working mothers aged between 25 and 44 spend an average of 21.6% of their time on family work 
every day. Men 9.5%. 
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      3               4  

Picture 3: I stay at home so I can admire my framed degree. 

In Italy, 56% of the graduated population are women, 40% of mothers aged between 25 and 49 with 
underage children are unemployed. 

Picture 4: I stay at home because the only permanent contract I have seen is the beginning of schools. 

At the moment, there is no certain information on the reopening of schools. In Italy, single unemployed 
or inactive mothers are 36.2% of the total and, due to the pandemic, the rate will increase.
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National policies and job measures about Women Entrepreneurship and Gender Gap 

In Italy the issues of equal opportunities and policies in favor of female entrepreneurs find 
their discipline and implementation in a very varied political and regulatory system, made up 
of articles of the Constitution, state and regional laws, secondary rules, measures taken over 
the years. 

An overview leads us to believe that we have tried, also through the transposition of European 
legislation, to integrate the principle of equal opportunities between men and women in the 
regulation of the most important matters or problems emerging from the social and economic 
context. 

In fact, topics such as the repression of violence, the condition of women in work, public 
administration and the armed forces, motherhood and family, participation in politics and 
elective positions, as well as immigration, were dealt with the affirmation of the 
aforementioned principle cannot be said to be complete yet. 

Among the most important interventions, also because the first in temporal order, a 
prominent place is occupied by the "Code of equal opportunities between men and women", 
issued in order to reorder the current legislation on the subject. 

The measure aims to eliminate any discrimination based on sex and resulting in compromising 
or preventing the recognition, enjoyment or exercise of human rights and fundamental 
freedoms in the political, economic, social, cultural and civil fields. 

Over the years, various measures have been instituted (some then repealed or heavily 
modified) which have attempted to approach the problem from several points of view, 
sanctioning, in detail, the prohibitions of discrimination in access to public and private work, in 
remuneration, in work and career services, in the use of social security services, in the 
enlistment in the armed forces and in military careers, in economic and entrepreneurial 
activity. 

However, there must be a concrete difficulty in generating a real impact of these public 
policies, both at national and regional level. The difficulties encountered by women in giving 
an outlet to their entrepreneurial attitude are the most varied, starting with the psychological 
daughters of a culture that certainly does not represent a fertile ground for reducing the 
gender gap10. 

While too little has been done to change the cultural conception of the social and economic 
harmfulness of gender inequality, there is a fair optimism regarding some economic measures 
to stimulate the birth of female entrepreneurial activities. 

 

10 https://www.fondazione-merloni.it/2018/12/14/gem-italia-2018-gender-gap-e-imprenditorialita-
femminile/ 
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The establishment of ministerial programs aimed at encouraging and stimulating the birth of 
new economic realities led by women seems to have a positive quantitative increase: they try 
and will try to generate impact both with allocations of funds directed to the subjects deemed 
suitable, and by allocating funds guarantee to allow the banking and credit circuit (thus 
addressing one of the most important problems concerning the gender gap: access to credit) 
to provide loans and financing to start female entrepreneurial activities. 

More specifically, ministerial programs have been created that specifically target anyone who 
wants to create a new business with concessions, zero-rate loans, investments etc. In the area 
of reference of those who can participate in the request for these benefits, women have a 
privileged position because, especially in Invitalia's programs, age barriers by women for 
example are broken down, together with other specific benefits. 

These actions11, aimed at promoting substantial equality and equal opportunities between 
men and women in economic and entrepreneurial activity, must be inspired by the following 
principles: 

o encourage the creation and development of female entrepreneurship, also in a 
cooperative form; 

o promote entrepreneurial training and qualifying women's professionalism 
entrepreneurs; 

o facilitate access to credit for businesses that are run or predominantly owned female; 

o encourage entrepreneurial qualification and family business management by women; 

o promote the presence of companies run by or with a predominantly female 
participation. 

 

11 For example, cfr Ministero dello Sviluppo Economico, Misure per l’autoimprenditorialità - Nuove 
imprese a tasso zero, which is aimed at men up to 35 years of age, and women without age limits: 
https://www.mise.gov.it/index.php/it/incentivi/impresa/autoimprenditorialità 
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Figure: data of applications received by the Invitalia agency updated to 1 April 2020 
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Similar National projects concerning women entrepreneurship and gender gap 

It is very interesting to note that although it is difficult to find similar projects (due to poor 
dissemination activities probably) some best practices on the topic concern self-
entrepreneurship in the digital sector and innovative start-ups12, such as: 

• Bring-me: the first corporate carpooling company in Italy, in which a girl had entered 
for an internship after graduation. It was she, however, who contributed to the idea of 
the transition from Bringme to the current Jojob, where she was then hired as 
operational director and decided to acquire shares: https://www.bring-
me.it/index.html. 

 

 Just Knock, the digital platform where talented young people can get in touch with 
companies by proposing their own project. Marianna Poletti and her co-founder 
Arianna Marin have created a 90% female staff, average age 27 years: 
https://justknock.it/it/. 

 

• RECTV, an audiovisual production company that creates intelligent video technologies 
with social focus, through training courses for videomakers, founded by Ilaria Chiesa: 
https://rectv.it/. 

 

 

 

 

 

 

Best practices  

In the Italian panorama there are also successful cases of women entrepreneurs. In most 
of these cases, however, the businesswomen had to use their own resources and did not 

 

12  https://www.eduforma.it/imprenditoria-al-femminile-5-modelli-seguire/ 
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benefit from particular incentives, public policies, and sometimes not even from bank 
credit: 

 Pro.mi.s.a : Luisella Cardia in 1991 decided to change the course of her professional 
career. From the construction sector, its Pro.mi.s.a has gradually expanded into the 
environmental sector and today, and she tells, "I turn waste into a resource". With 
several firsts in Sardinia - including the first landfill for aggregates - and fifteen 
employees, she still remembers some obstacles deriving from having been an 
innovative entrepreneur in very masculine sectors such as construction, first, and 
waste afterwards. With a smile, remember the lack of funding at the beginning of your 
professional career. The motivation of the bank? "There is no such facility operated by 
women and therefore we do not have the parameters to evaluate your request." Not 
bad because he obtained funding from another banking institution. 

 

 

 PickMeApp:  There are several obstacles facing young entrepreneurs today. Like 
Luciana De Fino who in Basilicata decided to do business in the technology sector with 
her Air Drone. "Before, I worked in my father's company. But at one point his dream 
was no longer enough and I chose to shape mine. I have never perceived obstacles as a 
woman; if anything, I found it as a southern entrepreneur ". Difficulties that however 
did not discourage her and led her to found a second startup, PickMeApp, in 2015. 
With this project which currently has 18 other members, it intends to innovate the 
urban mobility of children and the elderly; a project that seems to please investors, 
especially those who support social impact projects, such as Oltre Venture. 
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Similar courses available in Italy 

Below is a list of some sections of courses already active in Europe relevant to female 
entrepreneurship and the gender gap: 

 IF, the UNIONCAMERE portal for the promotion of female entrepreneurship 
committees: online and offline events, courses, webinars and appointments 
throughout the country are constantly reported regarding female entrepreneurship: 
http://www.imprenditoriafemminile.camcom.it/P43K363O0/corsi-di-formazione.htm  

 

 Imprenditrice nel 2020: on the Emilia Romagna StartUp website - the network for the 
creation of an innovative company is published the calendar of courses that are 
repeated cyclically to help women found their business: 
http://www.emiliaromagnastartup.it/it/creative/eventi/imprenditrice-nel-2020-corso-
di-formazione-gratuito-0  

 

 

 WorldWideWoman is a platform where there are numerous specific courses for 
women focused on digital and future professions: https://workwidewomen.com/. 

 

 

 Worker: Il lavoro per tutte is a platform where women and work match. It is a 
networks to find new contacts and training opportunities: https://workher.it/ 
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7. FEMALE ENTREPRENEURSHIP IN SPAIN 

National Definition about Women entrepreneurship 

In general terms, an entrepreneur is one who is capable of risking something (effort, time and 
resources) to start up and develop a production unit and/or provide services for the 
satisfaction of certain needs and/or desires existing in society in exchange for a profit or 
benefit. As regards Spain the concept of ‘emprendimiento feminino’ (EN female entrepreneur) 
is a relatively new concep, considering the Francoist dictatorship ended in 1975 and there is 
not an official definition. But in recent years many definitions aroused to try to introduce this 
concept to Spaniard, in particular women.  

Zoilo Pallares, Diego Romero and Manuel Herrera, authors of the book ‘HACER EMPRESA: UN 
RETO’ (EN ‘Doing Business: A Challenge’) define an entrepreneur as ‘a person, entity or group 
of people who independently or in association, by their own will and individual motivations 
(such motivations may range from the satisfaction of doing things for themselves, to achieving 
a certain type of power or social distinction), decides to take a risk in carrying out a certain 
economic activity and in which they aspire to succeed’. 

According to Simón Andrade, author of the book ‘Diccionario de Economía’, the entrepreneur 
is ‘that natural or legal person who generally owns a production or service unit, and as such, 
assumes the main risk of the same, being the circumstance that differentiates him from the 
executive’. 

For Ferrell, Hirt, Adriaenséns, Flores and Ramos, authors of the book ‘Introduction to Business 
in a Changing World’, ‘an entrepreneur is a person who risks his or her money, time and effort 
to develop a product or form of doing something innovative [ 

For Ricardo Romero, author of the book ‘Marketing’, ‘those who produce, exchange or help 
something are entrepreneurs’.  

Based on the above definitions, we could draft and propose the following definition of an 
entrepreneur that summarize this concept for Spain: 

Natural or legal person, owner of a unit of production and/or service, who independently or 
associated and with his own will, individual motivations and capacity to create, develop and 
make a company work, assumes a risk in carrying out an economic, commercial activity and/or 
developing a product or way of doing something innovative to satisfy a need or desire existing 
in society, in exchange for a utility or benefit. 

Ruiz Barroeta, a Spanish female entrepreneur who runs her business strategy consulting for 
mums and women willing to turn their ideas or aptitudes into a company affirms in her 
webpage called ‘Milagros’ (EN, Miracles, webpage: https://milagrosruizbarroeta.com/)  

“To be an enterprising woman is to be a brave woman who fights every day so that her dreams 
are fulfilled, characterized by an active and positive spirit, which leads her to assume risks and 
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commitments, challenges the market and the system, gets up and starts again assuming the 
inconveniences and failures as learning” and she adds: “In case you have not understood I 
comment very clearly as it is an enterprising woman, that you must have: perseverance, 
intuition and method, sense of responsability, inspiration, integration with people surroundings 
and help you, strenght and balance, talent. 

 

 

             

 Information and official data about women entrepreneurship in SPAIN  

Women Entrepreneurship in Spain is a relatively recent concept. Nowadays there are many 
more business women than 20 years ago, considering mainly that the Francoist dictatorship 
ended in 1975. While the Spanish system still tends to favour full-time employment and there 
are fewer part-time or flexible working options available than in some countries, workplace 
culture has evolved significantly in recent years. Issues such as the gender pay gap and more 
traditional hierarchical structures in the Spanish workplace have undoubtedly played a role in 
women pushing the glass ceiling and seeking new business opportunities in Spain. There has 
been a notable increase in online and home-based business ideas for mums. 

According to Entrepreneurship Global Entrepreneurship Monitor (GEM) report, in Spain 
Entrepreneurship is becoming a better professional option for women. In the last ten years, 
the gender gap has narrowed by 36%, although the Spanish are still one point below the 
European average in female entrepreneurship, which is 6.3%. This study, which collects data 
from 74 countries, takes into account factors such as the opportunity, failure or level of studies 
to determine the different levels of entrepreneurship. Taking these values into account, it can 
be observed that in Spain 70% of women entrepreneurs give out their businesses motivated by 
the opportunities offered by the market. 

The aforementioned Global Entrepreneurship Monitor report states that the highest rates of 
female entrepreneurship occur in those places where women are in contact with other 
entrepreneurs. Other factors also affect it, such as its greater presence in political or cultural 
environments, which “are positively associated with the emerging activity of women, allowing 
the elimination of barriers to entrepreneurship”. It is crutial to mention also that many women 
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decided to make the leap and start their own businesses under the financial constraints of the 
global economic crisis since 2008. Joan Torrent Sellens of the Open University of Catalonia’s 
business school claims the economic crisis “allowed women to seriously consider becoming 
entrepreneurs, something many had never thought of before” and that the number of 
business created by women had almost doubled during the crisis.  

The main group of potential entrepreneurs is in Andalusia: 18%, the second group by size is in 
Catalonia with 17.4%, followed by Madrid at 15.2%. The remaining groups of potential 
entrepreneurs by region, in decreasing order: Valencian Community; Canary Islands, Galicia, 
Castilla La Mancha, Basque Country, Murcia, Balearic Islands, Castilla y León, Aragón, 
Extremadura, Cantabria, Asturias, Navarra, Rioja. 

The female entrepreneurial activity has been developing traditionally, in a higher proportion 
than men, in the sector consumer oriented to a greater extent, to tourism, fashion, design and 
e-commerce platforms. Within the comparison between sexes, it is worth noting that the 
number of female entrepreneurs in internet platform services or software development is 
lower in the female sex than in the male sex. The study shows that the sectors where women 
entrepreneurs start their business activity are linked, 

Women have less presence in sectors such as extractives and transformer, and its involvement 
in them has been especially decreased in the worst years of the crisis, 2009-2011. The recovery 
in the services sector is being rapid after the notable sharp decline in 2009. 
 

Data on the gender gap in employment in your Country: What's holding 
women back? 

‘The gender gap between women and men entrepreneurs has decreased since 2013 
continuously’, according to the aforementioned Entrepreneurship Global Entrepreneurship 
Monitor (GEM) report. The figures are little by little more comparable, and that is that, in 
Spain, 45% of the entrepreneurial population is already women. 

Spain is recognised as one of the leading European countries in promoting gender equality. 
Indeed, in recent years the country has introduced pioneering legislation to combat gender 
based violence in workplace. Gender equality is being strengthened in both the private and 
public sector. However the inequality between men and women in the labor market remains 
high and can be measured in various forms.  One is the pay gap, which means women on 
average earn 23% less than men. The second is the working hours: according to a new study 
from the country’s National Institute of Statistics (INE), women dedicate 26.5 hours a week to 
non-remunerated tasks, compared to just 14 hours for men. This time is spent on activities 
such as caring for children or family members, household chores, courses or work at non-profit 
organizations, says the report. Regardless of whether a couple has children or whether both 
are working, women still spend twice as much time as men on this type of unpaid work. The 
only situation in which men spend a similar amount of time (11 hours, compared to a woman’s 
13.3 hours) is when they do not have a partner. Women still spend double the time on non-
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remunerated work as men whether they have a casual job (29.6 hours compared to 13.9) or 
work full time (25.2 hours compared to 13.9). 

Moreover, the report shows that women work more unpaid hours in all personal, family and 
work situations. The division only becomes more equal when men and women don’t have 
children (11 hours versus 13). From here, the gap widens. For instance, the amount of time a 
man dedicates to unpaid tasks drops to six hours if his partner is unemployed. A woman in the 
same position in contrast spends 17.2 hours – 186.7% more. According to the INE survey on 
life conditions, women on average dedicate more time than men to unpaid work, regardless if 
they have a partner, children, a job or not. 

As regards other important determinant of entrepreneurship is related to the assessment of 
risk involved according to the ‘Entrepreneurship at a Glance 2018 Highlights’ report. This is to a 
large extent determined by risk of failure but also reflects other factors, such as social security 
safety nets, access to finance, access to child-care, and indeed potential rewards. According to 
this research women, the world over, are less prone to taking the entrepreneurial plunge.  
Spain is no exception to this pattern as shown below with 54% of men and 46% of women 
declaring that they would rather take the risk and start up their own business than work for 
someone else. These are the highest values among Southern European countries, and some of 
the highest values in the OECD area. 

b  

Anyway in Spain the gender pay gap remains high. Despite a report carried out by the Spanish 
Confederation of Business Organizations (CEOE) states that the wage gap has reduced by 28% 
in 12 years from 2002, decreasing from 16.9 percent to 12.2 percent in 2014 (latest data 
available from the Instituto Nacional de Estadísticas), In order to reduce the wage gap, the 
authors of this study propose four lines of action: 

o promote the measurement of wage gaps; 
o encourage co-responsibility for men and women; 
o increase the presence of women in positions of responsibility;  
o sensitize the whole of society regarding equality. 
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National policies and job misures about that 

‘Statistical Data on Women Entrepreneurs in Europe’ is a study carried out at a European Level 
by the European Commission whose objective was to collect, analyse, and systematically 
present the most recent data on women entrepreneurs all over Europe. Data provided for 
2008 and 2012 shows that Spain sizes in the 11st position after Turkey. 

 

In a country with so many lifestyle benefits and such a family orientated way of life, many busy 
mums have opted to shift traditional work and homelife boundaries, starting a variety of 
thriving small and medium businesses on a local and national scale with a open window 
toward the internationalization. Successful mum entrepreneurs have become a driving force in 
the Spanish economy thanks also to national measures for women.  
Here some important programs:  

- Programa de Apoyo Empresarial a las Mujeres (PAEM) -The Women's Entrepreneurial 
Support Programme in English is a national network programme for the promotion 
and support of women's entrepreneurshi through a financial support of the European 
Social Fund, the Institute for Women and Equal Opportunities of the Ministry of 
Health, Social Services and Equality and the Chambers of Commerce. 

PAEM is a programme aimed at women: with entrepreneurial concerns, with a 
business idea or project, with a modernization or expansion plan.  

PAEM has an on-line advice service that answers to women’ questions in less than 48 
hours if they are entrepreneurial women or a businesswomen. The program keeps 
women informed with newsletters, offers women the possibility of participating in 
forum for cooperation and exchange of experiences and informs them about 
conferences, fairs and training activities. It also provides women with the possibility of 
obtaining a basic self-diagnosis to evaluate the feasibility of business project.  



                   

67 

 

- The Emega programme by the Autonomous Community of Galicia 
(http://oficinadoautonomo.gal/es/portfolio/3369)  includes a set of aids aimed at 
supporting the implementation, improvement and reactivation of business initiatives 
constituted by women, together with complementary measures to favour the 
reconciliation of personal, family and working life, as well as to have access to specific 
services of accompaniment, advice and tutoring in order to facilitate the 
implementation and consolidation of business projects promoted by women.  

The Emega programme includes the following lines and complementary aids: 

- Emprende Line: line of economic aids through incentives to promote the 
implementation of new business initiatives and the creation of stable female 
employment, both as employees and self-employed. 

- Innova Line: line of economic aid through incentives to promote the implementation of 
innovative measures to improve competitiveness in companies formed by women, and 
which involve the creation of female employment linked to the improvement project. 

- Active Line: line of economic aid through incentives to favour the reactivation and 
consolidation of companies constituted by women, through measures of renovation, 
implantation, extension or change of location of the activity aimed at alleviating an 
adverse economic situation, and which are necessary for the maintenance of 
employment on their own account and on behalf of others, as well as to achieve the 
necessary business balance and ensure their survival and consolidation in the current 
economic context. Under no circumstances may such measures involve the destruction 
of existing employment or self-employment. 

- ITEF line: line of economic aid through incentives to promote the implementation of 
innovative business initiatives, with scientific or technology-based content, promoted 
by women and which involve the creation of stable female employment, both self-
employed and employed. 

- Concilia: complementary aid to the Emprende, Innova, Activa and ITEF lines to 
promote the reconciliation of personal, family and working life, in both its modalities: 
Concilia-promotoras and Concilia-persones trabajadores por cuenta ajena. 

- Dual: complementary aid to encourage participation in the mentoring programme 
established by the General Secretariat for Equality in order to facilitate the 
implementation and consolidation of business projects subsidised under this call for 
proposals through the Emprende, Activa, Innova or ITEF lines. 

Moreover, The Italian Chamber of Commerce and Industry of Spain (CCIS) is an entity 
made up of Spanish and Italian entrepreneurs and professionals. Founded in 1914 and 
recognized by the Italian Government according to the law of 07/01/1970 n.518, it is 
based in Madrid with delegations in many autonomous communities and has the 
objective of promoting and developing relations between Italy and Spain. 

IOEMPRESAS Programme is developed by the autonomous community of Castilla Y 
Leon and includes the regulatory bases for the granting of subsidies, co-financed by 
the European Social Fund, to promote equal opportunities between women and men 
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in the workplace and the reconciliation of personal, family and working life in this 
autonomous community.  

CERSA (Compañía Española de Refinanzamiento  is responsible for the management 
and cost of study fees through the Mutual Guarantee Societies (MGS). To carry out this 
initiative, a subsidy of 28,000 euros was granted to subsidize the study commissions of 
the projects with a limit of 500 euros for each one. All those women who carry out 
their activity in the form of self-employment or, in the case of being part of a 
company, must represent more than 50% of the social participation, and who have 
started their activity in the last three fiscal years can access this aid. 

4% loans 

This is the contribution of ENISA, a public company that depends on the Ministry of 
Industry, Energy and Tourism, since it actively participates in the financing of 
innovative and economically viable projects. 

The loan conditions it offers are very advantageous: 

Maximum amount to be granted: 25,000 euros. 

Up to 95% of the total cost of the project is financed. 

The interest rate to be applied is 4%, which is even lower than that of the above-
mentioned microcredits. 

The repayment term is up to 5 years, plus a six-month grace period. 

No guarantees are required from the applicants. 

For any female entrepreneur to be eligible for this line, she must meet the following 
requirements: 

o Who have had difficulty in obtaining credit from traditional sources of financing; 
o That they are currently starting their business activity or have started it within three 

years (extendable to two more years) from the date of submission of the application; 
o That their Business Plan has been accepted and validated by one of the collaborating 

business entities and obtains the approval of the body. 

 

Similar National projects concerning the Topic 

The WEM project - Women Entrepreneurs and Mothers - Women Entrepreneurs and Mothers 
– promoted by the Italian Chamber of Commerce and Industry of Spain is aimed at the need to 
provide training to women with children who want to reconcile their work and their family 
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with work from home. Therefore, training material is needed, and above all, establishing 
practical activities that emphasize the possibility of learning by doing to carry out a real 
business experience.  
“Mumpreneurship is a concept that brings together maternity and entrepreneurship. After 
becoming a mother many women (intend to) develop their own business in order to do 
something they like and to provide money for their families. These women need support, 
education and advices to empower their business”.  

FEMME -Fostering the Exchange of Practices to Empower Mumpreneurship in Europe –project 
tries to give a concrete and experimented answer for Mumpreneurs providing women-
mothers with the opportunity to participate in best practices showcases and networking 
activities, increase their contacts, expand their business and get in touch with other (different) 
ideas on a peer-to-peer basis.   

Mujeres emprendedoras is a project addressed to all women who are interested to learn basic 
techniques that will allow them to undertake successfully companies as well as to increase 
their autonomy and self-confidence. The project consists of providing free entrepreneurship 
courses to 40 women in order to give them a springboard to their own projects. Among the 
objectives of the project the most important is to teach them basic techniques to manage their 
projects, to maintain these projects over time, offering them an evaluation and follow-up and 
above all to develop greater self-confidence and self-esteem. Thanks to a team of professional 
trainers, women involved attended a 30-hour course on how to develop their own business.  

The Programa Mujeres PYME, promoted by the National Institute of the Entrepreneur 
(INADEM), is an accelerator and incubator that seeks to develop and consolidate micro, small 
and medium enterprises led by women. 

Mujeres empresarias NAFIN is aimed at female entrepreneurs registered in the Fiscal 
Incorporation Regime (RIF), women registered as individuals with business activity or legal 
entities in which at least 51% of the share capital is owned by women. 

Victoria 147 

It is a training, empowerment and acceleration platform focused on empowering women and 
where they also want to promote gender equity. It also have a virtual store where products 
created and developed by women entrepreneurs are gathered, a perfect e-place to network. 

 

Best practices and/or case studies 

Best Practice 

Spaniard female entrepreneurs are active on the most well known social network. They have 
company profiles such as marketing consulting for women or blogs that promote and inspire 
women to start their own businesses. For example Regli Gòmez, on Instagram @reglitamari is 
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an entrepreneur and mother. She runs her marketing consulting agency called ‘A MI MANERA’ 
for women and mums and shares also some daily life snapshots (her baby, yoga class, work, 
private life) in order to inspire mums not to loose their dream to archieve their goals, even if 
they are busy with family chores and lover cares. She offers some free training -individual, 
group for those who already have their business and are willing to upgrade it or for those who 
have an idea or a passion and need a trainer or a motivator to break the ice in the market 
place. In the section community of her website she shares success stories based on winning 
experiences of colleagues or other mum-entrepreneurs 
(https://viviramimanera.com/consejos/) 

Ruiz Barroeta is another woman running her marketing consulting for women called Milagros 
Ruiz Barroeta (https://milagrosruizbarroeta.com/tienda-cursos/). She describes herself as: ‘I 
am an enterprising woman, by conviction’. In her website explains:  

‘From my experience during almost 20 years as an entrepreneurial woman in strategic 
consulting, I have managed to build a castle, but not precisely of sand, but of knowledge. 
Through my academic training, self-education, reading, personal and work decisions I have 
enriched my abilities to help others in their business dreams. 
And in my Blog and Podcast I try to pour all that knowledge and experience, because they are 
conceived as your space to learn. 
By working together I will teach you all the tools I know so that you can improve, grow and 
have a successful business. 
In my Services you can see what I have to improve your business’.  

Carlotta Pi, co-founder and responsible for strategic marketing at Holaluz 
(https://www.holaluz.com/) . She is an industrial engineer with more than ten years of 
experience in the energy sector in Germany, the United States and Spain, both in the 
generation of renewable and conventional energy and in the commercialization of electricity 
and natural gas. In November 2010, together with Oriol Vila and Ferrán Nogué Holaluz, she 
founded a new generation energy company that sells 100% renewable electricity and offers 
savings with personalized products. They have 95,000 customers and a monthly growth of 
12%. In February 2017 Axon Partners invested four million euros.  

Isabel Llorens and Carlosta Mateos, co-founders of Rusticae and Pleneat (here a video: 
https://www.youtube.com/watch?v=DF-snKR2MCc). In 1996, after having managed a hotel in 
Asturias for a year, Carlota Mateos and Isabel Llorens founded Rusticae, the leading quality 
club of small hotels with charm in our country. A platform that currently brings together more 
than 320 hotels in 16 countries. In addition, in 2016 Carlota Mateos also founded Pleneat, a 
pioneering company offering 100% organic food and promoting the virtuous circle of Campo-
Ciudad. A triple impact company that brings health to the city while helping to fix the rural 
population and produce cleaner with the environment. 

Eva and María Martín, co-founders of Tiendeo. Eva and María Martín are twins and co-
founders of Tiendeo, and Eva is also the company's CEO. Both have a double degree in 
Industrial Engineering from the Universitat Politècnica de Catalunya and the École Centrale 
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Paris. In 2011 they launched Tiendeo together with Jonathan Lemberger, a university 
classmate. In just six years, Tiendeo has positioned itself as the leading international website 
and app for geolocated online offers and catalogues, with a presence in 35 countries, 53 
million visits per month and 35 million unique users. It has 120 employees, headquarters in 
Barcelona and offices in Mexico and Colombia. 

García Viadero sisters succeded in how to renew and promote a traditional business like the 
family winery founded in 1984 by their father Gregorio García. Yolanda has been the technical 
director, oenologist and advisor to Bodegas Valduero for 20 years, a member of various 
committees (such as the Ribera de Duero Regulating Council) and a member of the jury for 
several competitions (such as the Bordeaux International Competition). Carolina is the sales 
and marketing manager, and has been working for almost two decades as head of the export 
department, in charge of opening up new markets. 

María José (Pepita) Marín, co-founder and CEO of ‘We are Knitters’. After studying two years 
of Business in France, she finished in Spain with two years at ICADE. Her first job was as a 
financial auditor at PwC, where she met Alberto Bravo with whom she founded in 2010 ‘We 
Are Knitters’, a vertically integrated online brand that sells the experience of knitting by 
marketing knitting kits and wool balls. Based in Madrid, it employs 30 people and has two 
warehouses: one in Germany and one in the United States. Ninety-two percent of sales come 
from outside Spain, mainly from France, Germany and the US. 

Laura Soucek, co-founder and CEO of Peptomyc. Laura's entrepreneurial career has been a 
consequence of her scientific career over the past 20 years. When she was still a biology 
student, she designed Omomyc, the best Myc inhibitor - a key protein in the development of 
most human cancers - known to date. Peptomyc was born in December 2014, as a spinoff from 
her research on Myc inhibition. He founded it together with Marie-Eve Beaulieu, scientific 
director, to develop a new generation of peptides derived from Omomyc. 

Sara Werner, founder of Cocumat. An entrepreneur focused on the female sector, she is also a 
mentor in several technology projects, a speaker on e-commerce and entrepreneurship, and 
an expert in business creation, marketing, cosmetics and e-commerce. In March 2013 she co-
founded Cocunat.com, the first brand and online store of healthy cosmetics leader in Spain 
and with international presence. Cocunat.com has an extensive line of 100% toxic free 
cosmetic products and its own sales channel to buy 100% healthy national and international 
cosmetic products that are delivered within 24 hours. 

Case studies 

Interesting case studies are “Metodología DAFAR ® (In En, The DAFAR® methodology). It is a 
working methodology that Ruiz Barroeta used in her training courses, based on the "learning 
by doing" method. It is based on "5 steps" that identify the structure of any change or 
improvement process and allows, not only to establish work plans, but also to recognize a 
motivation model based on goals fulfilled and indicators reached that give room to the search 
of excellence and growth. 
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Here some keys to the DAFAR® Methodology:  

- Most importantly, it brings value: It makes the organization aware of its functioning, 
teaches tools, promotes collaborative work, team development and a new, high-
impact learning experience. 

- Developed based on experience: Its application in various sectors and company sizes, 
feeds back and keeps the criteria updated. 

- Dynamic: As it is focused on Agility, it goes hand in hand with the typology of change 
project. 

- Seeks efficiency: Through the focus of processes and value chain analysis, aims to 
reduce waste and rework, optimizing the flow of operations.  

- Customer and market oriented: Adaptation to the sector, type of company, size, felt 
need and growth objectives. 

Vilma Núñez with her #Triunfagram. After six months of writing and a year of designing and 
implementing strategies on Instagram she published #Triunfagram. An interesting first e-book 
and complete online course that includes the best strategies, tactics and examples for success 
on the Instagram social network.   

Another course to get the most out of Facebook BOTs run and created by Vilma is ‘Facebook 
BOTs’. It amis at discover all that Facebook Messenger's BOT can bring to your business and be 
among the first to take advantage of this revolutionary technology in customer acquisition.  

 

Any Training/Course available in your country in the project topic 

Camara Oficial de Comercio e Industria de Badajoz, in the comunity of Extremadura took part 
into the European Project “FEMME - Fostering the Exchange of practices to Empower 
Mumpreneurship in Europe” Mumpreneurship is a concept that incorporates Maternity and 
Entrepreneurship, meaning that involves women who, after becoming mothers decide to 
create their own business. In Europe that movement is mostly being developed by informal 
groups of women who feel the need to join into communities with peers to exchange ideas, 
share knowledge and expand their vbusiness. Mumpreneurship is a concept that incorporates 
Maternity and Entrepreneurship, meaning that involves women who, after becoming mothers 
decide to create their own business. In Europe that movement is mostly being developed by 
informal groups of women who feel the need to join into communities with peers to exchange 
ideas, share knowledge and expand their business. 

La Escuela de Milagros Ruiz Barroeta provides women with online courses on:  

- Herramienta Lean, tool for the management of processes to optimize, improve and be 
more profitable. 

- Business Model Canva, a business idea validation 

- Metodología DISC, HR profile and Sales as a tool for improving communication and 
leadership 
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- Digital Tools, optimization of the online presence of the business, digital strategy and 
communication.  

Cursos Femxa, a training centre, offers free courses 100% subsidized by the Spanish 
Government to workers and to self-employed, including women of course. Anyway, most 
training programs only allow the participation of workers and self-employed people from 
specific professional sectors (reserving a percentage of places for the unemployed), and in 
them the courses are more related to sectorial competences. There are some priority groups. 
For example: women, low qualified workers, etc. In other cases, the priority groups are 
exclusive, that is, they do not give priority in the access to the course.   
Another priority feature is age. Even if age is not a relevant factor in obtaining a place in these 
courses, some courses target to over 45 years old.   
Level of studies completed. In some cases it is necessary to have a minimum level of studies in 
order to be able to register for the course.  
Limit of hours. Different limits of hours are established depending on the calls. Trainees can 
accumulate more training hours by taking courses that combine courses from different calls.  

Women in the Public Sector is an association that brings together all those women with the 
aim of giving greater visibility to the talent and work they do. In their vision they share the 
following: “The contribution of women is fundamental to changing management models and 
achieving the modernization of public administrations”. Their goal are: maintain and promote 
the position of women as public employees and the defence of their interests; promote 
greater visibility of the role of public sector professionals; promote equality in access to and 
the exercise of positions of responsibility, direction and management in the public sector; 
promote measures in favour of family and personal reconciliation; promote the equal presence 
of women in forums and spaces for reflection and debate, conferences and commissions. 
Within the courses they provide there is: “Women employment and unemployment, 
occupation bias”.  

In conclusion ccording to the GEM report 2015, the 83.5% of women involved in the 
entrepreneurial process consider that they have the skills to undertake, compared to 88% of 
men. That is, five points below. The same percentage difference, but vice versa, occurs in the 
case of fear of failure as an obstacle to entrepreneurship, recognized in 27.8% of women 
compared to 22.9% of men. 

Regarding the type of projects, more than 80% of the projects selected in this ranking have a 
digital base and 95% correspond to the service sector. It is also striking that a high percentage, 
above 33%, responds to a purely technical profile. The chosen entrepreneurs are in all areas, 
from energy or medicine to tourism or wineries, through artificial intelligence, applications or 
electronic commerce. Entrepreneurial women indicate that they are more commercial than 
men. 70% of female entrepreneurs indicate that they prefer to use the Internet as a marketing 
channel. 
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SUMMARY OF KEY FINDINGS 
 
The European survey of 279 adult women across the European project Countries from 
February to June 2020 is conducted to determine attitudes of women toward 
antrepreneruship. The survey asked them 13 questions on their attitudes toward the 
entrepreneurship attitude, their job situation and their opinio concerning the Gender Gap. 
The sample frame consists of adult women employed and women forced to leave out jobs for 
or after maternity due to a non-supportive working and social system around them. 
Our analysis of the survey data identifies key points about the topic that will help our 
consortium how  we can strengthen commitment to female entrepreneurship education. 
This section provides an overview and summary of key analytical points of the survey. 
The primary research results are summarised and a brief comparative analysis among project 
Countries is provided. 
Qualitative analysis is carried out in aggregate form among all project countries, specific 
information on each country can be found in the Country Snapshots in annex. 
 
***************************************************************************** 
 

BACKGROUND OF RESPONDENTS 
Total number  

Specifically, the number of respondents is divided as follows: 
 

o Europe: 15 
o Turkey: 163 
o Italy: 42 
o Spain: 59 

 
Total: 279  
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Age range 

 
Table below presents the percent distribution of interviewed women age.  
In detail, most of respondents (57%) are in the 31-45 age group, 30% of respondents are over 
46 years old and only 13% is below 30 years old. 

 
  
 

 
 

Level of education 
 

Table below shows the educational level of female respondents by selected background 
characteristics. 
More than 60% of respondents have a high level of education (University and PhD). This data is 
a common trend emerged in all reACT Countries. 
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Working condition 

 
In the survey, respondents were asked a question to determine their employment status at the 
time of the survey and seasonality of employment in the 12 months preceding the survey. 
Table below  presents women’s employment status and their feeling about the current job. 
 
In detail: 
 

 44% of the sample say they are unemployed; 
 30% of the respondents would like to change their job; 
 30% of the respondents feeling underployed; 

 
Women age 16-30 were less likely to be employed than women in other age groups. 
The proportion of women currently employed increases with education. 
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Do you have any children? 
 

This data is very important for the relevance of the project.  Indeed the main target of the 
project are women with children. 
The table below shows that 84% of respondents have children. 
Ths means that the result of the primary analysis will be very useful to describe the real 
phenomena of Women condition, and propose the training solution in IO3 (Intellectual Output 
number 3).  

 
 

 
 
 

 
SURVEY ITEMS 

 
 
The reACT questionnaire was developed in order to make a first assessment of knowledge, 
skills, needs, awareness of women concerning their interest as Entrepreneurial potential. Data 
collection allows for a practical feedback and integration to what emerged from the desk 
research and the country snapshot provided by each partner.  
The reACT questionnaire, developed with the cooperation and input from all the partners, 
consisted of 13 main question, some of which asked for some in-depth details. As shown in the 
figure below, items were on a 5-point Likert scale, ranging from Not at all to Extremely and 
passing by the neutral category Moderately. 
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An initial version of the questionnaire was proposed and shared in English: however, once 
ready and approved by all the partners, mother tongues translated it into each partner’s 
respective language and administered from January 2020 to May 2020. 
In detail the section is aimed at understanding whether or not reACT target group do engage in 
training activities, their understanding and thinking related to Gender Gap and the attitude 
towards  Entrepreneurship. 
This next section illustrates the results emerged from each of the items of the questionnaire. 

 
1. How satisfied are you of your current job? 

 
 
A sample survey shows that: 

o 37% of respondents are not satisfied with the current job; 
o 32 % neither satisfied nor dissatisfied 
o 31 % of respondents are satisfied with current Job 

 
Especially The analysis from Spain shows that most of women are satisfied with their job 
(62%), while in Turkey, Italy and other EU respondents are less satisfied, especially in Turkey 
70%. 
 
The most stricking result is that there is in Europe and in the reACT countries women have a 
general dissatisfaction with the current job. 
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31%

37%

32%

satisfied Not satisfied Neutral

 
 
 
 
2. On a scale of 1 (not at all) to 5 (very much), indicate how much do you agree with 

this statement 
 
 
Figures below show the magnitude of importance respondents gave to some aspects of the 
women obstacles in the labour market context, giving an idea of participants’ who gave their 
opinion. 
In general sample survey shows that the majoirity of the woman population think that 
women's labour participation is lower than men's especially for women with children. 
 
Specifically the analysis shows that: 
 

o More than half of the respondents think that the labor market protects men more 
than women; 

o Its no true that men has a greater entrepreneurial attitude than a woman (65%); 
o More than half of the respondents think that It is easier for a man find and keep a job 

than a woman (52%); 
o A neutral attitude is observed concerning the correlation between independent work 

and family reconciliation; 
o More than half of the respondents think that women are too often forced to sacrifice 

their own career to devote for children and family life (52%); 
o More than half of the respondents think that its very difficultult after a pregnancy  

returning  to the job market (55%); 
o 60% of respondents disagree that a woman who has children has the same difficulties 

in the workplace as a woman who has no children; 
o It is interesting to note that 60% of respondents see motherhood as an obstacle. 
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3. Would you like to start a self-employment activity? Indicate your will 

in a scale of 1 to 5 

A sample survey shows that: 
o 27% of respondences would not like to start a self- employed activity; 
o 23% of respondents don't know if they  would like to start a self - employed activity;  
o 50 % of the sample would like to start a self- employed activity; 

 
In general, half of the sample (50%) would like to star a self - employed activity, the remaining 
part is divided between the undecided (23%) and those who would not like to start self 
employed activity (27). 
 
An interesting data is that of the Spanish respondents who reverses the trend of the other 
countries: 44% of the sample would not like to start a self - employed activity.  
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4.  Do you know the opportunities available on female 
entrepreneurship? Indicate your will in a scale of 1 to 5 

 

The results of the sample show that most of the respondents do not know the opportunities 
available for female entrepreneurship: 31% said they had no knowledge, 25% of a rather 
superficial average.  

Only 7% (21 of 279 respondents) have complete knowledge of the opportunities available for 
female entrepreneurship. 

The most interesting result, in line with our project (which aims to provide new knowledge on 
female entrepreneurship) is that in Europe and in the reACT countries the women in the 
sample have insufficient knowledge of the opportunities on female entrepreneurship. 

0% 5% 10% 15% 20% 25% 30% 35%
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5. Do you think you have an entrepreneurial attitude? Indicate your will 
in a scale of 1 to 5. 

The results of this item show most of the sample (51%) think they have good entrepreneurial 
attitude. In fact, the respondents who are between levels 4 and 5 are more than half of the 
entire sample. 

Although knowledge about the available opportunities is not complete (item 4), many women 
interviewed think they have a “good” and “very good” entrepreneurial attitude. 

This would show that after a more in-depth knowledge path of opportunities, some of these 
women may embark on a self-employed business. 

The analysis of data divided by country, shows that the European survey has the highest 
percentage of entrepreneurial attitude (73%), the Italian one the lowest percentage (33%). 
Spain and Turkey are positioned in the center, with percentages that are respectively 49% and 
53%.  

21%

28%

51%

Level 1 - 2 Level 3 Level 4 - 5

 

 
 

6. On a scale of 1 (not at all) to 5 (very much), indicate how much you agree with 
these characteristics  

 
This question si very crucial for the research as it intends to measure entreprenerial attitude.  
In general the comparative analysis shows that women have a quite positive attitude towards 
entrepreneurship. 
In detail: 

o More than half of respondents agreed that, “I’m able to invest my personal energies 
for the realization of my project,”, only 20% of respondents disagree with that; 

o More than half of respondents are able to wait patiently for the results of their efforts; 
o 58% of sample has good ability to communicate ideas; 
o More than half of respondents are able to manage the stress; 
o 55% of sample is able to make choices inependently; 
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o The trend is the the same for all items, more than half of respondents state that are 
able to solve problems with a creative way;  

o Very good ability to negotiate; 
o good ability to exercise a leadership; 
o 65% of respondents agreed that “I see change as an opportunity rather than a threat; 
o It is interesting to note that concerning the attitude toward risk respondents became 

more neutral. 
 
 
 

 
 
 
 
 
 

7. How much do you think the ingredients listed below are important for the 
realization of an entrepreneurial idea? 

 
Here, respondents became less neutral. Rather, the majority of the gave great importance to 
all the ideal entrepreneur’s characteristics. It is worth to note that, once again, the highest 
respondents’ rating concerns psychological skills such as communication and leadership. This 
aspect is coherent with a vision where entrepreneurial success is not fully focused on a 
centralized power, but rather on others’ awareness, relational and networking power as well. 
Another interesting point is the Innovativeness aspect: Almost 70% of respondents thinks that 
have an innovative idea is crucial to set up a business. 
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8. What do you think are the difficulties for setting up a business? 

This item included a series of possible answers: 

o Make yourself know; 
o Find the right collaboration; 
o Bureaucracy;  
o Personal characteristics;  
o Specific knowledge and skills; 
o Product/Service Identification; 
o Economic aspects;  
o Reconciliation with family life. 

 
The answers that obtained the highest score are Make yourself know (61%), Economic aspects 
(60%) and Reconciliation with family life (56%).  Those with the lowest score Specific 
knowledge and skills (39%) and Personal characterist (28%). 
It would seem that the aspects related to the economic context, relationships and 
reconciliation policies with family life are considered the weak points for those who intend to 
do business. The individual characteristics, however, would not seem to be considered 
difficulties. 
 



                   

87 

 

 

9. Do you think the difficulties in doing business for a woman are the 
same as for a man? 

82% of the sample states that the difficulties in doing business for a woman are not the same 
as for a man. Only the remaining 18% say there are no differences. 

This result makes us hypothesize that in all the countries investigated the labor and 
employment policies and the difficulties encountered in doing bisiness sector are different 
between men and women and that, in fact, equal rights have not yet been achieved between 
two sexes. 

 

 

10. Have you ever followed entrepreneurship education courses? 
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90% of the entire sample declared has never been included in an entrepreneurship education 
courses. 

Turkey is the country where the percentage of women who have declared to have undertaken 
a business education course is higher (19%); followed, in order, by Spain (10%) and Italy (9, 
5%). 

 

The training courses attended are: 

 Business management; 
 Business partner; 
 Craft entrepreneurship courses; 
 Export management.  

 
 

11. On a scale of 1 (not at all) to 5 (very much), indicate how much you agree with 
these statements 

 
 
This question is very crucial for reACT project. It investigate the importance of a specific 
training in women entrepreneurship. The overall result of the question is that female 
entrepreneurship seems to be an area of great interest from an educational point of view in 
order to acquire new competences and skills like creativity, entrepreneurship attitude, 
business and financial information. Indeed more than 70% of respondents agree with the fact 
that would be helpful to have accessible entrepreneurship courses. 
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12. Can you tell us briefly about your experience or that of a friend about 

the difficulty of finding a job after pregnancy? (optional) 

The following are testimonials that seem useful to us to understand the difficulties that 
women face in finding a job after pregnancy. 

 

“After giving birth I am finding it difficult to renter into the labor market as I work in the 
cultural sector and often the demands and schedules are not compatible with my family needs. 
I have even felt discriminated just because of my age, 36 years old, without even saying that I 
am a mother” (Spain) 

 

“In my case: adoption in 1999 and 2002. We were 'examined' by the authorities between 1995 
and '97. As a woman, I was explicitly asked if I would be willing to stop working for a child. 
They did not ask it to my husband. I hope that today this is no longer the case.” (Spain) 

 

“I have two daughters and I decided to quit my job because it was difficult to manage my 
family. I’d like to go back to work buti t seem too difficult.” (EU) 

 

“I had to quit my job after having my first child because i couldn’t afford a babysitter and I 
couldn’t manage maternity with my job.” (EU) 
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“My personal experience: during pregnancy I had a project contract for work with psychiatric 
patients. I worked until the eighth month and had to return to the fourth month after the birth, 
otherwise they would have fired me. No sickness, no vacation, no sick leave of my son.” (Italy) 

 

“One of the first questions in a job interview, in Italy,  is if you have children and how you plan 
to manage the situation, because it is an obstacle for the company to ask for permits or illness 
for the children. It happened to a friend of mine during an interview and was discarded because 
she had twoc children.” (Italy) 

 

“I could not use the half of my breastfeeding leave during my pregnancy and my child has 
autistic features.” (Turkey) 

 

“The reason why I had difficulty finding a job after pregnancy is that there are so many hours of 
work and they have not been able to pay a babysitter for all those hours.” (Turkey) 

 

13. Can you briefly tell us your success story or that of a friend on female 
entrepreneurship? (optional) 

 

As with the previous question, we report some testimonials of success stories about female 
entrepreneurship.  

“My story: I started working at an early age, I attended a special course to progress as a 
pattern maker in the textile industry, I started in a small sewing workshop, but my work 
director and general manager who thought he was a talented hard worker and determined 
smart young man, before I was a model maker, mine took me to the export marketing 
department. Now I am working in the international marketing sector. My next goal is to learn 
English.” (Turkey) 

 

“My cousin started a business in the catering field and can quite easly manage her job even if 
she has a daughter.” (EU) 

 

“I know several women entrepreneurs, most of them mothers, and they have to sacrifice a lot 
to keep the business up and reconcile family and work. Even so, most of them continue as 
entrepreneurs and have found a formula with which both their families and themselves are 
happy. On the other hand, most women entrepreneurs I know are not yet mothers. They carry 
the ‘freedom’ of being self-employment much better than those who are mothers, because the 
have more availability and flexibility.” (Spain) 
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Conclusion 

 
Our analysis of the survey data identifies key points about attitudes toward the female 
entrepreneurship. The findings from this study show that entrepreneurship education is 
important to acquire attitude, soft and hard skills. 
Overall results of the Primary Research confirm there is room for investing in the female 
entrepreneurship education. The study suggests that entrepreneurial attitude among 
European women can be influenced by exposure to enterprise education. In addition the 
analyses revealed the presence of several educational needs that might be fulfilled (from the 
bureaucratic, legal and managerial aspects useful to run a business to coaching and leadership 
trainings), as well as more specific subjects of interest. 

 




